February 2010 by Inland Empire Business Journal
California State University, San Bernardino
CSUSB ScholarWorks
Inland Empire Business Journal John M. Pfau Library
Winter 2-2010
February 2010
Inland Empire Business Journal
Follow this and additional works at: http://scholarworks.lib.csusb.edu/iebusinessjournal
Part of the Business Commons
This News Article is brought to you for free and open access by the John M. Pfau Library at CSUSB ScholarWorks. It has been accepted for inclusion in
Inland Empire Business Journal by an authorized administrator of CSUSB ScholarWorks. For more information, please contact
scholarworks@csusb.edu.
Recommended Citation
Inland Empire Business Journal, "February 2010" (2010). Inland Empire Business Journal. Paper 1.
http://scholarworks.lib.csusb.edu/iebusinessjournal/1
V O L U M E  2 2 ,  N U M B E R  2
www.bus jou rna l . com
O
ntario, C
A
P
erm
it N
o. 1
MAIL TO:
$ 2 . 0 0        F e b r u a r y  2 0 1 0
Bullsh*t
Inspection
101
Pg. 7
Special
Keys to
Social
Media
Marketing
Success
Pg. 16
Sections
AT DEADLINE
Manufacturer Teams With
Five Suppliers to Donate
“World Beds” to People in Need
Leading U.S. mattress man-
ufacturer Anatomic Global,
based in Corona, said it was
joining with five of its key sup-
pliers to donate specially
designed “transitional” mat-
tresses to displaced Haitians suf-
fering from one of the world’s
most devastating tragedies in
recent memory. The first 500
mattresses were shipped from
Southern California and are
expected to arrive in Haiti where
they will be distributed through
Paraklots International and
Calvary Chapels. Several thou-
sand mattresses will continue to
be shipped each week until the
company reaches its goal of sup-
plying some 200,000 pieces,
which is what experts have esti-
mated the need to be.
Joining Anatomic Global in
ANATOMIC
GLOBAL
PLEDGES 200,000
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continued on page 29
RiverRock Lands 2.47-Million-
Square-Foot Industrial Portfolio
RiverRock Real Estate Group landed a sizable management
assignment as they were awarded the contract for Denver-based
DCT Industrial Trust’s SoCal industrial portfolio totaling 2.4 million
square feet and 16 properties. With this latest contract, RiverRock’s
industrial platform has now reached 5.2 million square feet with its
overall asset management portfolio exceeding 13 million square
feet.
The DCT Industrial Portfolio includes properties located
throughout Los Angeles, Orange and San Diego counties, as well as
the Inland Empire. This includes the property in the photo, at 6255
Sycamore Canyon in Riverside. RiverRock was selected to manage
the DCT Industrial Portfolio because of its asset management plat-
form, extensive experience in the industrial market and customized
management strategies on behalf of institutional grade clients.
6255 Sycamore Canyon, Riverside
I-215 Freeway Project
Receives National
Attention as
Model Stimulus Project 
By John Husing
At a time when the nation is
still reeling from the economic
crisis, people in San Bernardino
County have reason to celebrate.
The confirmed allocation of
$128 million in American
Recovery and Reinvestment Act
(ARRA), or stimulus funding,
combined with other local, state
and federal funding sources,
makes it possible for the overall
$800 million, 7.5 mile, I-215
Freeway Widening Project in
San Bernardino to continue on
course and complete the final
two phases of a four-phase proj-
ect.
This project will inject eco-
nomic vitality into a depressed
region by providing an estimat-
ed 2,000 jobs per year over a
four-year construction period.
The spin-off jobs and economic
boost will resonate throughout
the county with the purchase of
additional goods and services.
The project is considered
one of the top transportation Home Markets: Finally Some Good News
In second quarter 2009, the Inland Empire recorded 20,259 sea-
sonally adjusted existing and new home sales equal to mid-2002 lev-
els.  The volume was just below the 20,914 sales in the first quarter
and was up 78.1% from the low in fourth quarter 2007.  Omitting
adjus tments
for seasonal
factors, there
were 21,709
sales in sec-
ond quarter
2009 versus
17,921 in the
first.  For the
first six
months of
2009, the
inland region
was responsi-
ble for 41.8%
of all home
sales in Southern California (Mexican border to Ventura County), a
record.
continued on page 2
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Sales
Riverside County had
11,746 existing home sales in
second quarter 2009, up 50.2%
from 2008.  As recordings come
at the end of escrow, this includ-
ed many sales from the first
quarter.  Rural desert areas had
the largest percentage gain ris-
ing to 829 units (79.8%).
Perris, Hemet, San Jacinto was
the volume leader (2,942;
79.6%).  The county recorded
1,301 new home sales in second
quarter 2009, off -33.8% from
2008.  Murrieta, Temecula,
Lake Elsinore had smallest per-
centage decline, falling to 307
units (-4.7%).  The area was
also the volume leader ahead of
Perris, Hemet, San Jacinto (311;
-39.8%).
San Bernardino County’s
existing home sales rose 82.2%
to 8,233 units from second
quarter 2008-2009.  The San
Bernardino-Highland area had
the largest percentage gain, ris-
ing 133.6% to 1,236 units.  The
Victor Valley led in volume
(2,261; 117.6%).  The county’s
second quarter 2009 new home
sales were down to 505 units,
off -48.3% from 2008.  Sales in
the outlying deserts had the best
performance, up 26.1% to 29
units.  The volume leader was
the area west of the I-15
Freeway (175; -39.2%).
Prices
Riverside County’s second
quarter 2009 median new home
price was $275,000, equal to the
prior quarter but down -18.8%
from 2008 ($338,500).  Its sec-
ond quarter 2009 median exist-
ing home price was $172,000,
down -36.3% from $270,000 in
2008 and below the prior quar-
ter’s $182,000.  Preliminary
data shows third quarter 2009
up to $184,800.  San
Bernardino County’s median
new home price was $290,000
in second quarter 2009, down 
-7.9% from 2008 ($315,000)
and below first quarter’s
$300,000.  Its existing median
home price of $134,000 was
down -42.7% from 2008
($234,000) and down from first
quarter’s $150,000.
Preliminary data shows third
quarter 2009 up to $140,547.
Southern California’s second
quarter 2009 new home price of
$364,300 was down -7.7% from
2008 ($394,800).  The region’s
existing home price of
$266,200 was off -30.7% from
$384,300 in 2008.
The Future
With affordability at record
levels, sales volumes rising,
interest rates low and third
quarter 2009 prices up, it
appears that a firm floor has
projects in the nation to receive
more than $100 million in stim-
ulus funding and is one of the
first projects of this magnitude
to go to construction.  This proj-
ect further establishes
SANBAG’s reputation for part-
nering with Federal Highway
Administration and Caltrans to
deliver major transportation
projects.
I-215...
continued from pg. 1
Home...
continued from pg. 1
been put under the Inland
Empire’s housing market.
Looking at the near term, at this
affordability level, there should
be sufficient demand to absorb
the expected second wave of
foreclosures from alt-A and
option adjustable loans as well
as some increase in new home
production.  The key will be the
dissipation of consumer fears
and the willingness of banks to
lend.
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Triton Communications, Inc.
663 Brea Canyon Road  Ste. 4
Walnut, CA 91789
Phone:909.594.5895
Fax:909.598.2832
www.tritoncomm.com
Please allow us to introduce ourselves: Triton Communications, Inc., a full
service telecommunications company.  Originally formed in 1981, and
Incorporated on August 12th 1982.  We began as a contractor providing
installation service for Rolm of California.  In 1985, Triton
Communications, Inc. became an interconnect and began to serve its own
customers.
We are very proud to say that many of our original customers are still with
us today.  Please review the list of services and qualifications below.  We are
certain you will find that Triton Communications, Inc. can be of assistance to you and your company.  We have
a very well trained technical staff and our installation and service technicians have an average of fifteen years
experience each.  The following is a list of our services:
• Sales and Service of refurbished (Nortel, Toshiba) & new (NEC) telephone systems and equipment.
• Complete System cabling of voice, data, and computer networking.
• Voice Mail and Paging systems to Video conferencing and Call Accounting systems.
• Providing Local Dial Tone, T1, Long Distance and 800 numbers.             
• VoIP solutions.
GLEN IVY SPA
THRIVES IN RECESSION
Many retailers lament a third year of sub par sales and worse, but
Glen Ivy Hot Springs Spa near Corona is bucking the trend.  Gift card
sales keep growing and 2009’s record guest count of 192,000 was up
35% over 2007 and 17% over 2008.
Why? Special offers to loyal e-mail subscribers and a $100-gift-
card-for-$75 special during gift seasons helped.  But when asked, “To
what do you attribute 2009’s high attendance, despite the recession?”
Glen Ivy’s CEO Jim Root replied, “We’re all being careful with money,
maybe postponing vacations and staying close to home. Glen Ivy Spa
is an affordable comfort.  Most importantly, our guests tell us that now
more than ever they need that ‘two week vacation in a day’ they enjoy
at Glen Ivy.”
Corporate Founder, John Gray, says Glen Ivy has historically been
recession-proof.  “Not every year has been an up year over the spa’s
century-and–a-half commercial existence, but generations of Southern
Californians come to Glen Ivy Hot Springs to relax and renew, to cel-
ebrate and socialize, and to feel a deeper sense of well being.  The heal-
ing and nurturing qualities of the spa experience are timeless.”
In 2010, Glen Ivy Hot Springs celebrates its sesquicentennial: 150
years as an operating business.  Abraham Lincoln was campaigning for
President in 1860 when the spa first opened to serve weary stagecoach
travelers and early vacationers.  Millions have soaked in Glen Ivy’s
warm thermal waters and relaxed at this Inland Empire landmark. 
About Glen Ivy Hot Springs Spa
Stretched across 12 acres of lush continued on page 39
Ferguson Re-Elected Chairman of
Temecula Valley CVB
Denis Ferguson, who helped spearhead a major tourism branding
effort in 2008 and the launching of the new destination Website
www.visittemecula.org, was re-elected chairman of the board of
directors in 2010 for the Temecula Valley Convention and Visitors
Bureau. 
Joining him on the executive board of directors is John Kelliher
(The Grapeline Wine Country Shuttle), 1st vice chairman, Cherise
Manning (A Grape Escape Balloon Adventure), 2nd vice chairman;
Katherine Bailey (Bailey's Wine Country Escape), treasurer and Terri
Delhamer (Keyways Vineyard & Winery), secretary. 
“Although each one of these individuals either owns their own
business or is employed by others, they work together as volunteers
for the betterment of our community and enhancing the Temecula
Valley's reputation as a premiere tourist destination,” said Kimberly
Adams, president and chief executive officer of the Temecula Valley
Convention and Visitors Bureau. 
Additional elected and appointed directors to the CVB board
include: Marlene Altieri (Fairfield Inn & Suites), Melody Brunsting
(Melody's Ad Works), Craig Clark (Pechanga Resort & Casino),
Jason Curl (Temecula Creek Inn), Tom DeMott (Embassy Suites
Hotel Temecula Wine Country), Melina Ferraez (Promenade Mall
Temecula), Darleen Henderson (Hampton Inn  & Suites), Steve
Mallory (Pechanga Resort & Casino), Carlos Palma (Palomar Inn
Hotel), Craig Puma (The Bank - Mexican Restaurant), Mario Robles-
Richmond (Triple R Sports), Joy Sarolia (Quality Inn), Bill Seltzer
(Temecula Valley Golf School), Jan Smith (Inland Management
Group)  and Bill Wilson (Wilson Creek Winery). 
Tourism continues to be a sig- continued on page 39
BUSINESS JOURNAL • PAGE 4
I N D E X
This February in the Inland Empire
Business Journal!
News and Features
Commentary:  Securing Future Leaders for Economic
Growth “The future business leaders for our community 
should be a product of the community.  In order to build a 
foundation for success in the business realm, steps begin at 
the high school and university level,” states Jennifer Torrez. . . . . . . . 5
SBA Lending Increases Sharply From October Thru 
December 2009 SBA loan activity in Orange, Riverside 
and San Bernardino counties continues to make a strong 
comeback, with both the number of loans and their dollar 
amounts showing substantial increases in the first quarter of 
fiscal year 2010 versus the same period in 2009.  Some good 
news to hear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8
Selling Yourself and Your Ideas to Senior Management:
Polish Up Your Public Speaking Skills in Advance! It’s no 
secret, the more important your public speaking and 
communications skills become the faster you’ll climb the 
corporate ladder. Patricia Fripp gives her Seven Fripp Do’s and 
her three Fripp Don’t in helping your communication skills. . . . . . . 13
Keys to Social Media Marketing Success Pam Lontos gives 
some guidelines which will help in order to ensure that Social 
Media Marketing (called SMM) works for you in a positive way.
Social Media Marketing is the newest buzz in the PR and 
marketing realm. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16
Gaining Trust is Never Easy.  Losing It Is. In any 
relationship, there are no little things.  Everything counts 
especially in business. Michael Angier emphasizes that trust 
accounts are created by consistently doing what you say you’ll 
do and always acting with honesty and integrity. . . . . . . . . . . . . . . . 26
Columns
Commentary. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5
The Lists:
Top Health Care Medical Clinics in the Inland Empire. . 6
Hotel Suites in the Inland Empire. . . . . . . . . . . . . . . . . . 10
Top Colleges and Universities in the Inland Empire. . . . . 15
Architectural/Engineering Firms. . . . . . . . . . . . . . . . . . . 17
Financial Brokerage Firms Serving the Inland Empire. . . 19
Banks in the Inland Empire. . . . . . . . . . . . . . . . . . . . . . . 20
Top Commercial/Industrial Contractors. . . . . . . . . . . . . . 28
Community Colleges in the Inland Empire. . . . . . . . . . . 33
Management. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7, 18 & 26
Investments and Finance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9
Communication Skills. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13
Marketing. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16
Computer/Technology. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 21
Inland Empire People and Events. . . . . . . . . . . . . . . . . . . . . . 27
Restaurant Review. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 35
Manager’s Bookshelf. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38
New Business Lists:
County of San Bernardino. . . . . . . . . . . . . . . . . . . . . . . . 40
County of Riverside. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41
Executive Time Out. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43
SUBSCRIBE NOW!
I want to subscribe to the Inland Empire Business Journal
One year $24 annual subscription Two Year $48 — Includes 2010 
My check is enclosed Book of Lists (A $30 Value)
Charge to my credit card: Master Card Visa
Exp. Date
Credit Card No.
Signature
Company
Name
Address
City/State
Zip
Phone#
Make checks payable to: Inland Empire Business Journal
P.O. Box 1979, Rancho Cucamonga, CA 91729
For more info, call (909) 483-4700/Fax (909) 483-4705
Yes
February 2010
W h e n  p l a n n i n g  y o u r  2 0 1 0  a d v e r t i s i n g
b u d g e t ,  c o n s i d e r  t h e
I N L A N D  E M P I R E
B U S I N E S S  J O U R N A L
c a l l  B i l l  A n t h o n y  a t
( 9 0 9 )  6 0 5 - 8 8 0 0  o r  v i s i t w w w . b u s j o u r n a l . c o m
BUSINESS JOURNAL • PAGE 5
PUBLISHER’S ADVISORY BOARD
Julian Nava, Ph.D., Former U.S. Ambassador to Mexico
Barbara L. Crouch, Human Resource Consultant
Cliff Cummings, Toyota of San Bernardino
PUBLISHED BY BOARD CHAIRMAN
Daily Planet Communications, Inc. William Anthony
MANAGING EDITOR ACCOUNT EXECUTIVE
Ingrid Anthony Christie Siroonian
STAFF
Travel Editor: Camille Bounds Art Director: Jonathan Serafin
Administrative Asst.: Nina DeMasi Sales: Christie Siroonian, 
Consultant: Mel Pervais Mitch Huffman
CORRESPONDENTS AND COLUMNISTS
Camille Bounds Michael Angier Henry Holtzman Joe Lyons
Blaine Loomer Patricia Fripp Quint Studer Pam Lontos
J. Allen Leinberger Dan McKernan John Husing Bill Anthony
Jennifer Torrez
Vol. 22,  No. 2, February  2010 --- Inland Empire Business Journal is published monthly by Daily
Planet Communications, Inc., 1801 Excise Street, Suite 111, Ontario, CA 19761.  (909) 605-8800.
Bulk rate U.S. postage paid, Ontario, CA, permit No. 1.  Send address changes to:  Inland Empire
Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729.  Information in the Inland
Empire Business Journal is deemed to be reliable, but the accuracy of this information cannot be
guaranteed.  The management of the Inland Empire Business Journal does not promote or encour-
age the use of any product or service advertised herein for any purpose, or for the purpose or sale
of any security.  “Inland Empire Business Journal” trademark registered in the U.S. Patent Office
1988 by Daily Planet Communications, Inc.  All rights reserved.  Manuscripts or artwork submit-
ted to the Inland Empire Business Journal for publication should be accompanied by self-addressed,
return envelope with correct postage.  The publisher assumes no responsibility for their return.
Opinions expressed in commentaries are those of the author, and not necessarily those of the Inland
Empire Business Journal.  Subscription payment must accompany all orders for the monthly jour-
nal or annual Book of Lists.  Copyright  2009 Daily Planet Communications, Inc.
Quotations on Money
“Men and women with time on their hands, and money in their pockets,
will dress like peacocks and behave like sparrows.”
J. H. Plumb
“I finally know what distinguishes man from the beasts:  financial wor-
ries.”
Jules Renard
“There is no stronger craving in the world than that of the rich for titles,
except that of the titled for riches.”
Hesketh Pearson
“How to make the summer months pass quickly:  Borrow money in
June, make the note payable in three months, and fall will be here before
you know it.”
Old Southern Saying
“A credit card is a money tool, not a supplement to money.  The failure
to make this distinction has supplemented many a poor soul right into bank-
ruptcy.”
Paula Nelson
CONTACT US
William J. Anthony Publisher & Producer williamj@busjournal.com
Ingrid Anthony Managing Editor ingrid@busjournal.com
Jonathan Serafin Art Director jonathanserafin@gmail.com
Nina DeMasi Receptionist nina@busjournal.com
Christie Siroonian Account Executive christie@busjournal.com
Mitch Huffman Account Representative mitchahuffman@hotmail.com
February 2010
State Joins County Effort to Secure
Customs Inspector From DHS
The California state agency responsible for business, transporta-
tion, and housing has engaged in the effort to secure a single customs
inspector for the Foreign Trade Zone 244 located in western
Riverside County. In its letter to Carlos Martel of the Department of
Homeland Security, Los Angeles office, the state mentions the coun-
ty’s unemployment rate and the need to post an inspector in Riverside
County and FTZ 244. 
DHS and Customs and Border Protection has refused to staff the
FTZ unless it receives $150,000 per year to staff the office. Martel
continues to insist that the $150,000 fee be paid as the FTZ is 5,280
feet (1 mile) outside the boundary for “free” service.
County officials also met with Congressman Ken Calvert and
pledged to continue the push for DHS staffing of FTZ 244 without
paying charges or fees to DHS. Congressman Calvert was first to lead
the federal effort to resolve the staffing issue and has been joined in
this effort by U.S. Senators Feinstein and Boxer. Congressman
Calvert is a member of key committees dealing with appropriations
and homeland security oversight in Washington, D.C.
COMMENTARY
Securing Future Leaders for
Economic Growth
By Jennifer Torrez
The future business leaders for our community should be a prod-
uct of the community.  In order to build a foundation for success in
the business realm, steps begin at the high school and university
level.
California State University, San Bernardino has already begun
the process to keep the “best and brightest” graduating high school
students in our community.  In 2002, University President Dr. Albert
K. Karnig, in collaboration with the San Bernardino County Schools,
established the Presidential Academic Excellence Scholarship
(PAES) program.
The PAES program focuses on San Bernardino and Riverside
Counties’ top 1 percent graduating high school students.  The intent
is to keep them in the community and attend CSUSB, so that they
remain in the county and build a stronger workforce for San
Bernardino County.  PAES recipients are awarded a four-year under-
graduate scholarship and must be enrolled full-time and maintain a
3.5 grade point average or better.
In 2008, the Public Policy Institute of California (PPIC) found
that the Inland Empire’s economy was slowly moving towards jobs
that require higher levels of education, leading to higher wages,
increased tax revenue and better economic conditions.  The PPIC also
found that the majority of jobs develop from new firm creation.
Efforts should concentrate on growing these firms by maintaining the
region’s top college graduates who are likely to establish new busi-
nesses and become employees and business owners.
The goal of the program is to keep the Inland Empire’s brightest
students in the community as they become leading young profession-
als and businessmen to build a sturdy local economy.  
According to a 2009 study by Edward Glaesar, a Harvard econo-
mist, there is a strong correlation between a skilled workforce and
lower unemployment.  The higher the educational level of an area,
the lower the unemployment rate continued on page 39
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Top Health Care Medical Clinics/Groups in The Inland Empire
Ranked by number of licensed beds
Medical Group # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
Address Employed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted Patients Services Clinic/Group Phone/Fax
E-Mail Address
1. Arrowhead Orthopedics 13 Medical Group Practice 130 1989 90% Yes no Nabil Razzouk
1901 W. Lugonia Ave. no CEO
Redlands, CA 92374 (909) 557-1600/557-1740
Beaver Medical Group 170 Multi-Specialty Group 1,000 1945 80% Yes No John Goodman
2. 2 W. Fern Ave. n/a Yes CEO
Redlands, CA 92373 (909) 793-3311/796-0417
www.beavermedicalgroup.com
Cal-Care Industrial Medical Clinic 3 Occupational 12 1998 100% Yes No Tom Blay
3. 502 S. Garey Ave. 3 Health No General Manager
Pomona, CA 91766 (909) 620-8887/620-8817
calcare1@earthlink.net
Choice Medical Group 5 IPA 480 1990 80% Yes No Manmohan Nayyar, M.D.
4. 18564 Hwy. 18, Ste. 105 160 No President
Apple Valley, CA 92307 (760) 242-7777x230/242-0487
www.choicemg.com
Community Medical Group of Riverside Inc. 10 Multi-Specialty 99 1975 95% Yes No Richard M. Finn, FACMPE
5. 4444 Magnolia Ave. 2 No Administrator
Riverside, CA 92501 (951) 682-5661/274-3411
Computerized Diagnostic Imaging Center 10 MRI, CT, Fluoroscopy, 38 1976 80% No No Kathy Fresquez
6. 4000 14th St., Ste. 109 Computerized Arterial Doppler, No Administrator
Riverside, CA 92501 Ultrasound, Color Doppler (951) 276-7500/276-8161
www.cdicimagingservices.com
Cucamonga Valley Medical Group 4 Prime Care, 30 2006 WND Yes N/A Amy Karp
7. 16465 Sierra Lakes Parkway, Ste. 300 1 Medical Group N/A na
Fontana, CA 92336 (909) 429-2864/429-2868
www.cvmgdocs.com
Desert Oasis HealthCare 26 Medical Group/IPA 550 1981 90% Yes N/A Marc Hoffing, M.D.
8. 275 N. El Cielo Rd. 110 Yes Medical Director
Palm Springs, CA 92262 (760) 320-8814/320-2016
ketsell@mydohc.com
Hemet Community Medical Group 4 IPA 176 1985 N/A Yes N/A Kali P. Chaudhuri
9. 1545 W. Florida Ave. 153 N/A CEO
Hemet, CA 92544 (951) 791-1111/791-1120
Heritage Victor Valley IPA Medical Group 1 High Desert Medical Group 17 2000 N/A Yes (Off Site) No Michelle Christensen
10. 12370 Hesperia Rd., Ste. 3 110 No V.P. Operations
Victorville, CA 92395 (760) 245-4747/553-7030
Hospitality Dental 1 Dental 16 1971 90% Yes No Michael Boyko, DDS
11. 4942 Arlington Ave. 3 Orthodontics No Owner
Riverside, CA 92504 Children (951) 359-4911/351-2013
hdusseau@hospitalitydental.com
Hospitality Dental Associates 22 Orthodontics 150 1971 90% Yes N/A Chad Tucker
12. 164 W. Hospitality Lane, Ste. 14 N/A Administrator
San Bernardino, CA 92408 (909) 888-6919/888-4068
Inland Eye Inst. Medical Group, Inc. 6 Ophthalmology 30 1985 90% No No Linda Greogein
13. 1900 E. Washington St. 5 No Practice Administrator
Colton, CA 92324 (909) 824-6090/(909) 825-4778
Inland Faculty Medical Group, Inc. IPA 1994 100% No Yes Guillermo Valenzuela
14. 952 S. Mt. Vernon Ave. 200 Yes President
Colton, CA 92324 (909) 433-9111/433-9199
Inland Health Care Group, Inc. 9 IPP/Group Practice 50 1993 86% No No Carey Paul, M.D.
c/o Inland Health Organization 250 No President
15. 1980 Orange Tree Ln., Ste. 200 (909) 335-7171/335-7140
Redlands, CA 92374 carey.paul@chw.edu
Kaiser Permanente Medical Center 245 Multi-Specialty 2,400 1989 100% Yes N/A Richard Rajaratnam M.D.
16. 10800 Magnolia Ave. 0 Full Service N/A Area Assoc. Medical Director
Riverside, CA 92505 Medical Care (951) 353-2000/353-4611
Lia Demmio, DDS 3 Dental 15 1988 90% 24 Hour No Doilene Graham
17. Affiliated w/Hospitality Dental Associates Orthodontics on Call No Office Manager
8325 Haven Ave., Ste. 130 (909) 989-3566/980-8072
Rancho Cucamonga, CA 91730
Loma Linda University Health Care 400+ Medical School 1,235 1967 15% Yes Yes David Wren
18. 11370 Anderson St., Ste. 3000 Faculty Practice Yes CEO
Loma Linda, CA 92354 (909) 558-2315/558-2446
Loma Linda University Health Care 1 Medical Group 4 na 100% Yes Yes Alfred Quansah
19. 25455 Barton Rd. 2 Yes CEO
Loma Linda, CA 92354 (909) 433-0842/588-6221
continued on page. 12
BUSINESS JOURNAL • PAGE 7February 2010
Bullsh*t Inspection 101:
Sniffing Out 10 Corporate Bullsh*t Traits That May Be
Bringing Down Your Company
Too many companies are
driven by greed and backstab-
bing rather than sound business
practices.  Is yours one of them?
Blaine Loomer, author of
“Corporate Bullshit,” reveals
the traits you must relentlessly
shovel out of your organiza-
tion—before it’s too late.
How to take home a fat pay-
check when your lowly worker
bees are getting laid off. How to
kick back at a lavish execu-
tives’retreat after your company
receives government bailout
money. How to create a thriving
corporate culture based on pop-
ularity contests, discrimination,
and greed. They’re not exactly
lessons you’re taught in busi-
ness school. But judging from
recent business headlines, they
are the essential modern day
rules of thumb for running a
successful business.
If you call “bullsh*t” on
these shameful practices, you’re
not alone. Blaine Loomer is
furious that more and more cor-
porate-types, big and small, are
using their BS in BS rather than
their MBAs to get ahead in the
business world.
“Over the past couple of
years, some of the most outra-
geous examples of corporate
irresponsibility in the nation’s
history have come to light,”
says Loomer, author of the new
book “Corporate Bullshit: A
Survival Guide.” “Too many
organizations have allowed
greed, backstabbing, and their
leaders’ own career motivations
to run the companies into the
ground. In today’s corporate
world, too often the good people
get lost in the shuffle.”
Loomer wants to see a
change in the corporate BS that
has taken over at many organi-
zations. He wrote his new book
to help the good guys and gals
MANAGEMENT
understand what is going on in
today’s corporate world, so they
can better maneuver around the
BS they’ll encounter during
their careers.
And he also has a message
for any BS practitioners who
might be reading this article: As
the first tentative signs of eco-
nomic recovery start gathering
steam, your day of reckoning is
coming. It’s time to do a
bullsh*t inspection in your own
backyard.
“I think we’ve all seen what
can happen when greed and
self-importance reign over inno-
vation and putting employees
first at organizations,” says
Loomer. “At some point those
negatives will catch up to you.
By doing some analysis and
using some deductive reason-
ing, people may be able to keep
themselves from getting burned.
In other words, now you can see
trouble coming. You don’t have
to wake up one morning to find
out you’re out of work and your
employer has lost your pension.
It’s time to stop letting this neg-
ativity and corporate BS rule at
our nation’s businesses.”
Is your organization pump-
ing out more BS than actual
products and services? If so,
read on for a few corporate BS
traits that are sure to bring you
down:
Huge bonuses and over-the-
top severance packages go to
undeserving executives. In
years past, you could trust
upper-level management to act
in the best interests of their
company and work to ensure its
survival. These days it seems
that personal agendas and per-
sonal greed have taken over.
Huge bonuses and golden para-
chutes in the form of exorbitant
severance packages are now the
norm rather than the exception.
“Many of today’s executives
look out for themselves and
that’s pretty much it,” says
Loomer. “It’s a practice that
more often than not ends up
being bad for the business as a
whole. That’s why I propose
that we take some of the billions
of dollars that we are spending
on bailouts and staff the SEC
with auditors to be imbedded in
the corporations. These auditors
would monitor meetings and
operations to ensure that every
public company is being a good
corporate citizen. The goal here
is prevention. Preventing a cor-
porate failure is much more
valuable than trying to fix it
after it has already happened
and investors have been wiped
out.
“And organizations can
avoid having to pay huge sever-
ance packages to underperform-
ing executives through what I
call a ‘corporate prenuptial,’” he
adds. “It would allow compa-
nies to remove someone who
has underperformed without
paying a pile of money to get rid
of him. If things don’t work out
under an executive’s manage-
ment, he leaves with what he
came with and nothing more.”
Lies, lies, and more lies.
Many of today’s corporations
cover their own indiscretions by
lying to the public and in some
cases their employees. But have
you ever considered that per-
haps this culture of lying starts
with the age-old practice the
companies use to hire execu-
tives and their employees—the
job interview?
“A lack of honesty can per-
meate an entire corporate cul-
ture,” says Loomer. “And for
too many employees and leaders
that dishonesty starts at the job
interview. The potential
employee is painting a picture
of herself that may be a little
better than reality, while the
employer is painting a better
picture of the job than may be
reality. Six months down the
road, neither side can figure out
why the relationship is not
working. But the reality is both
parties have been bullshitting
each other from the start. And
when you have leaders and
employees who don’t have a
problem lying to each other,
they probably won’t have any
qualms about lying to customers
or stakeholders. Organizations
that want to survive and thrive
must move toward a culture of
honesty.”
The blame game dominates
office culture. When a project or
event starts, there are two likely
outcomes: success and failure.
Great employees are willing to
accept responsibility for their
failures along with their suc-
cesses. But too many organiza-
tions allow the blame game to
be played by employees and
executives, who point the finger
everywhere but at themselves
when something goes wrong but
are all too happy to take the
credit when things go right.
“The blame game can quick-
ly ruin an organization’s cul-
ture,” says Loomer. “But there
are ways to keep it at bay. Have
employees carefully document
milestones and assigned respon-
sibilities on all projects. Well-
documented project plans will
paint a very clear picture of
what went on during a project
and remind employees that they
will be held accountable for
their work. Stay informed about
the projects that are going on at
your organization and ask to be
updated frequently. Taking these
steps will help suppress the con-
flict that arises when employees
start up the blame game.”
Poor decision making is the
norm. How decisions are made
continued on page 14
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More loans and dollars are
going to small businesses in
Orange, Riverside and San
Bernardino counties
SBA loan activity in
Orange, Riverside and San
Bernardino counties continues
to make a strong comeback,
with both the number of loans
and their dollar amounts show-
ing substantial increases in the
first quarter of fiscal year 2010
versus the same period in 2009.
In the first quarter of fiscal
2010, 388 SBA loans have been
approved for a total of $192
MM. This is an increase of 75
percent in dollars and 51 per-
cent in loan volume compared
to fiscal 2009.
Drilling down further, the
7a loan program saw a big jump
in both categories, with a 95
percent increase in loan dollars
and a 62 percent increase in
loan volume.
SBA’s 504 loan program
saw an increase of 39 percent
in dollars and 15 percent in the
number of loans.
Overall, in fiscal 2009,
1065 loans for $407 MM
were made throughout the
Santa Ana District. 
“What this means for small
businesses is more access to
capital and the ability to cre-
ate and retain jobs, make
investments, and take other
steps that stimulate growth and
improve the local and national
economy,” said Santa Ana
District Office’s deputy direc-
tor, Rachel Baranick.
Two provisions in the
Recovery Act contributed gre-
atly to the increased activity.
The guaranty percentage was
raised to 90 percent and fees
were eliminated for most SBA
loan programs. This provided
additional security to lenders
making loans to small business-
es and greatly reduced the cost
to borrowers to secure the
funds.
Baranick adds, “The
Recovery Act was instrumental
in providing the spark needed
to jumpstart lending to small
SBA Lending Increases Sharply From October Thru December 2009
businesses.”
The 7(a) Loan Program is
SBA’s primary program to help
start-up and existing small
businesses obtain financing
when they might not be eligible
for business loans through nor-
mal lending channels. SBA
itself does not make loans, but
rather guarantees a portion of
loans made and administered
by commercial lending institu-
tions.
7(a) loans are the most
basic and most commonly used
type of SBA loan. They are the
most flexible, since financing
can be guaranteed for a variety
of general business purposes,
including working capital,
machinery and equipment, fur-
niture and fixtures, land and
building (including purchase,
renovation and new construc-
tion), leasehold improvements,
and debt refinancing (under
special conditions). Loan
maturity is up to 10 years for
working capital and generally
continued on page 39
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STOCK CHART
Duff & Phelps, LLC
One of the nation’s leading investment banking and financial
advisory organizations. All stock data on this page is provided by
Duff & Phelps, LLC from sources deemed reliable. No recom-
mendation is intended or implied. (310) 689-0070.
Five Most Active Stocks
Advances 5
Declines 9
Unchanged 1
New Highs 1
New Lows 1
Monthly Summary
1/21/10
Notes: (H) - Stock hit fifty two week high during the month, (L) - Stock hit fifty two week low during the month, NM - Not Meaningful
American States Water Co 
Basin Water Inc
Channell Commercial Corp
CVB Financial Corp 
Emrise Corp 
Hansen Natural Corp
HOT Topic Inc
K-Fed Bancorp 
National RV Holdings Inc 
Outdoor Channel Holdings Inc 
Physicians Formula Holdings Inc  
Provident Financial Holdings Inc
Temecula Valley Bancorp Inc 
Vineyard National Bancorp (L)
Watson Pharmaceuticals Inc (H)
CVB Financial Corp 23,855,318
HOT Topic Inc 16,332,619
Watson Pharmaceuticals Inc 11,483,434
Hansen Natural Corp 8,020,127
Provident Financial Holdings Inc 2,193,957
D&P/IEBJ Total Volume Month 65,749,021 
Ticker 1/21/10 12/31/09 %Chg. 52 Week 52 Week Current P/E Exchange
Close Price Open Price Month High Low Ratio
AWR
BWTRQ
CHNL
CVBF
ERI
HANS
HOTT
KFED
NRVHQ
OUTD
FACE
PROV
TMCV
VNBCQ
WPI
33.68 35.41 -4.9 38.79 29.76 17.8 NYSE
0.01 0.00 92.0 1.02 0.00 NM AMEX
0.13 0.16 -18.8 0.25 0.03 NM AMEX
10.19 8.64 17.9 10.23 4.91 18.2 NASDAQ
0.65 0.76 -14.5 1.80 0.52 NM NYSE
40.53 38.40 5.5 44.02 27.91 28.7 NASDAQ
6.01 6.35 -5.4 13.87 5.25 12.0 NASDAQ
8.61 8.79 -2.0 10.33 6.15 22.1 NASDAQ
0.03 0.03 -6.1 0.06 0.02 NM AMEX
5.36 5.80 -7.6 8.24 3.50 NM NASDAQ
2.35 2.75 -14.5 4.23 0.92 33.6 NASDAQ
3.36 2.76 21.7 10.49 2.43 NM NASDAQ
0.00 0.00 -30.0 1.62 0.00 NM AMEX
0.02 0.02 0.0 0.32 0.01 NM AMEX
40.41 39.61 2.0 42.50 23.05 17.3 NYSE
Company Current Beg. of Point %Change
Close Month Change
Provident Financial Holdings Inc 3.36 2.76 0.60 21.7%
CVB Financial Corp 10.19 8.64 1.55 17.9%
Hansen Natural Corp 40.53 38.40 2.13 5.5%
Watson Pharmaceuticals Inc (H) 40.41 39.61 0.80 2.0%
Vineyard National Bancorp (L) 0.02 0.02 0.00 0.0%
Company Current Beg. of Point %Change
Close Month Change
Channell Commercial Corp 0.13 0.16 -0.03 -18.8%
Physicians Formula Holdings Inc 2.35 2.75 -0.40 -14.5%
Emrise Corp 0.65 0.76 -0.11 -14.5%
Outdoor Channel Holdings Inc 5.36 5.80 -0.44 -7.6%
National RV Holdings Inc 0.03 0.03 0.00 -6.1%
THE GAINERS
Top five, by percentage
THE LOSERS
Top five, by percentage
10681 Foothill Blvd., Suite 280 Rancho Cucamonga, CA 91730
Tel. (909) 980-0630   Fax. (909) 948-8674
February 2010
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Researched by Nina DeMasi.  Copyright 2009 by IEBJ.
Hotel Suites in the Inland Empire
Ranked by Total Number of Suites
B=Business Service C=Concierge CB=Complimentary Cont. Break. CH=Comp. Cockt. Hour CR=Corporate Rates F=Fitness Facility
FP=Free Parking G=Golf Course GS=Gift Shop H=Handicapped Rooms I=In Room Movies L=Lounge
N=Non Smoking Rms. P=Pool On Site R=Restaurant T=Tennis W=Weekend Packages X=Transfers to/from Airport
Hotel Name Number Rate Range Year Built Owner Number of Amenities Top Local Executive
Address of * May be Yr. Renovated Headquarters Employees Title
City, State, Zip Suites Seasonal Phone/Fax
E-Mail Address
Hyatt Grand Champions Resort 580 $200-800 1986 Grand Champions LLC 400 B,C,F,FP,G,GS,H,I,L, Allen Farwell
1. 44-600 Indian Wells Lane 2006 Greeley, CO N,P,R,T,W, General Manager
Indian Wells, CA 92210 (760) 341-1000/674-4382
afarwell@hyatt.com
Sheraton Hotel Fairplex 247 $129-229 1992 L.A. County Fair Assoc. 200 B,FP,N,C,D,CB,CG, John Gilbert
2. 601 W. McKinley 2004 Pomona, CA CR,I,R,F,L,H,CH,W,X,P General Manager
Pomona, CA 91768 (909) 622-2220/622-1028
john.gilbert@sheraton.com
The Residence Inn by Marriott 200 $99-299 1985 Island Hospitality 56 CB,CH,X,I, Frank Palacios
3. 2025 Convention Center Way 2007 Palm Beach, FL FP,N,P,CR,H,W General Manager
Ontario, CA 91764 F,T (909) 937-6788/937-2462
ontariogm@ih-corp.com
Embassy Suites Palm Desert 198 $99-269 1984 Shamrock Hostmark 100 H,CR,I,L,CB,CH,T, David Hirsch
4. 74-700 Highway 111 2008 Shaumburg, IL F,P,G,B,FP,N,GS,R General Manager
Palm Desert, CA 92260 (760) 340-6600/340-9519
david.hirsch@hilton.com
Hyatt Regency Suites P.S. 193 $79-600 1986 GGS Co. Ltd. 150 B,FP,N,C,P,GS, David Hill
5. 285 N. Palm Canyon Dr. 1991 Hotel Holding Division R,CR,I,H,F,L,W,X General Manager
Palm Springs, CA 92262 in California (760) 322-9000/969-6005
www.palmsprings.hyatt.com
Ayres Hotel & Suites 167 $99-179 1994 Ayres Hotel Group 50 B,CR,R,X, CB,F, Abdul El Mekhgiange
6. 1945 E. Holt Blvd. Costa Mesa, CA Eve. Social Hr., General Manager
Ontario, CA 91761 In-Room Refer., Microwave, (909) 390-7778/937-9718
H,N,FP,CH,P,I www.aryeshotels.com
Country Suites by Ayres 164 $69-89 1998 Ayres Hotel Group 28 FP,N,P,CH,H,CR,W,F, Greg Einenman
7. 1900 Frontage Rd. 2003 Costa Mesa, CA Cardio Fitness Room, Comp. Full General Manager
Corona, CA 91720 Breakfast/Eve. Refreshments, (951) 738-9113/738-9182
In-Room Refer., Microwave geisenman@ayreshotels.com
Renaissance Palm Springs Hotel 158 $119-249 1987 Highland Hospitality 150 B,C,CR,F,FP,GS, Dennis Wagner
8. 888 E. Tahquitz Canyon Way 2009 McLean, VA H,I,L,N,P,R,S,W,X General Manager
Palm Springs, CA 92262 (760) 322-6000/416-2900
www.renaissancepalmspringshotel.com
Best Western Inn Suites 150 $89-169 1990 Inn Suites International 67 CB,CR,P,CH,L James Green
9. 3400 Shelby St. 2007 Phoenix, AZ FP,GS,H,I,N,R,X General Manager
Ontario, CA 91764 (909) 466-9600/941-1445
jgreen@innsuites.com
Ayres Suites at the Mills Mall 138 $109-179 1998 Ayres Hotel Group 50 B,CR,R,X, Comp. Breakfast/ Carlos Mendoza
10. 4370 Mills Circle 2004 Costa Mesa, CA Eve. Social Hr., General Manager
Ontario, CA 91764 In-Room Refer., Microwave (909) 481-0703/484-2601
cmendoza@ayreshotels.com
Shilo Hilltop Suites and Conv. Center 129 $109-169 1992 Mark S. Hemstreet 45 B,P,ST,C,R,W,CB,H,R, Tracey Anzalone
11. 3101 Temple Ave., Portland, OR CR,I,F,X,L,SA, General Manager
Pomona, CA 91768 N,SD,FP,OC,SR (909) 598-7666/598-5654
heinz.gehner@shilohilltopinns.com
Country Inns & Suites, by Carlson 120 $49-59 1987 Cambridge Group 32 FP,CB,CH,X,P,CR,N,H,I Pamela Rivard
12. 231 N. Vineyard Ave. 2002 Ontario, LP Full Kitchens, Eve Social Hour General Manager
Ontario, CA 91764 (909) 937-6000/472-9010
pamela.rivard@countryinns.com
Towne Place Suites 112 $89-139 Campbell Lodging na B, K, CB, CR, F, FP, GS, Shannon Lebbe
13. 9625 Milliken Ave. 2005 Brea, CA H, I, L, N, P, S, W,X Sales Manager
Rancho Cucamonga, CA 91730 (909) 466-1100/466-1101
cmpm047@cmpm.net
Country Side Suites (by Aryes) 107 $69-205 1991 Ayres Hotel Group 30 FP,N,P,CR Alex Uniack
14. 204 N. Vineyard Ave. 2001 Costa Mesa, CA H,W,CH,X General Manager
Ontario, CA 91764 (909) 937-9700/937-2070
alexuniack@ayreshotels.com
Ayres Inn 101 $79-99 1989 Ayres Hotel Group 25 Full Buffet Breakfast, Larry Ewing
15. 2260 Griffin Way 2005 Costa Mesa, CA Evening Refreshments, General Manager
Corona, CA 92879 Comp. Guest Laundry, (951) 734-2140/734-4056
Exercise Room lewing@ayreshotels.com
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Researched by  Nina DeMasi.  Copyright 2009 by IEBJ.
Top Health Care Medical Clinics/Groups in The Inland Empire
Ranked by number of licensed bedscontinued from page 6
Medical Group # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
Address Employed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted Patients Services Clinic/Group Phone/Fax
E-Mail Address
Magnolia Health Care Management 181 IPA 0 1995 N/A No N/A John Mukherjee
20. 9496 Magnolia Ave., Ste 206 N/A CEO
Riverside, CA 92503 (951) 359-0779/689-6644
Milauskas Eye Institute 16 Ophthalmology 60 1980 80% 24 Hour Yes Tim Milauskas, MD
21. 39700 Bob Hope Dr., Ste. 109 Group Practice on Call Yes Administrator
Rancho Mirage, CA 92270 (760) 340-3937/340-1940
NAMM California 21 IPA 750 1983 95% Yes N/A Leigh Hutchins
22. 3281 E. Guasti Rd.,  7th Floor 1,500+ Multi-Specialty N/A CEO
Ontario, CA 91761 (909) 605-8000/605-8031
www.nammcal.com
NAMM California manages PrimeCare Medical Network, Inc. 
Pinnacle Medical Group 8 Medical Group 50 2003 WND Yes Yes Charles Sabbah, MD
23. 1850 N. Riverside Ave. Yes President
Rialto, CA 92376 (909) 421-2700/421-2922
www.pinnaclemedical.com
Pomona Valley Health Center 8 Premier Family 36 1996 N/A No Yes Gregory Dahlquist, M.D.
24. 1770 N. Orange Grove Ave., Ste. 101 Medicine Associates Yes Medical Director
Pomona, CA 91767 (909) 469-9490/865-2982
www.pvhmc.org
PVHC at Chino Hills 4 Premier Family 46 2003 N/A Radiology & Yes Gary Fontan, M.D.
25. 2140 Grand Ave. Medicine Associates Physical Therapy Yes Medical Director
Chino Hills, CA 91709 (909) 630-7875/630-7848
www.pvhmc.org
PVHC at Claremont N/A Premier Family 50 2009 N/A Yes Yes Karen Levin
26. 1601 Monte Vista Ave. 2 Medicine Associates Sleep Disorders Director of Operations
Claremont, CA 91711 (909) 865-9977/946-0166
www.pvhmc.org
PVHC at Crossroads 4 Premier Family 27 2007 N/A Yes Yes Michael Deanda, M.D.
27. 3110 Chino Ave., Ste. 150-A Medicine Associates Yes Medical Director
Chino Hills, CA 91709 (909) 630-7490/630-7491
www.pvhmc.org
Prime Care of Redlands 3 IPA 15 1982 50% Yes No Sandee Derryberry
28. 1520 Barton Rd. 50 No Executive Director
Redlands, CA 92373 (909) 798-7766/335-0006
ProMed Health Network 0 IPA 87 1988 80% Yes N/A Jeereddi Prasad, M.D.
29. 4150 E. Concours St., Ste. 100 980+ Multi-Specialty N/A President
Ontario, CA 91764 (909) 932-1045/932-1065
info@promedhealth.com
Raincross Medical Group, Inc. 0 Multi-Specialty 70 1996 60% Yes No Deborah Novellino
30. 4646 Brockton Ave. 10 No Executive Director
Riverside, CA 92506 (951) 774-2800/774-2846
Redlands-Yucaipa Medical Group 10 Medical Group 50 2003 WND Yes Yes Walter Jones, MD
31. 255 Terraciana Blvd., Ste. 101A Yes President
Redlands, CA 92373 (909) 748-6569
www.rymg.com
Riverside Medical Clinic 123 Multi-Specialty 725 1935 50% Yes Yes Judy Carpenter
32. 3660 Arlington Ave. 0 Medical Group Yes President/CEO 
Riverside, CA 92506 (951) 782-3744/328-9749
www.riversidemedicalclinic.com
Riverside Physician Network 0 IPA 55 1984 n/a Yes  N/A Howard Saner
33. 1650 Iowa Ave., Ste. 220 200 N/A CEO
Riverside, CA 92507 (951) 788-9800/788-0098
www.rpndocs.com
San Bernardino Medical Group, Inc. 25 Multi-Specialty 188 1954 65% Yes No James W. Malin
34. 1700 N. Waterman Ave. 120 Practice Group Yes CEO/Administrator
San Bernardino, CA 92404 (909) 883-8611/881-5707
administration@sbmed.com
Stanley Trammel, DDS 1 Dental 6 1986 90% 24 Hour No Stephanie Urzua
35. Affiliated w/Hospitality Dental Associates Orthodontics on Call No Office Manager
14285 Seventh St. (760) 243-7957/243-1310
Victorville, CA 92392
U.S. Health Works Medical Group 1 Occupational & 4 1991 100% Yes No Carmen Wells
36. 6485 Day St., Ste. 302 Industrial Medicine No Center Manager
Riverside, CA 92507 (951) 653-5291/653-2440
U.S. Health Works Medical Group 15 Family Practice, 35 1983 35% Yes No Alparze Jackson
37. 15341 Central Ave. Industrial Medicine No Medical Director
Chino, CA 91710 (909) 628-6011/628-7801
continued on page 30
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COMMUNICATION SKILLS
Selling Yourself and Your Ideas to Senior Management:
Polish Up Your Public Speaking Skills in Advance!
By Patricia Fripp, CSP, CPAE
It’s no secret…the higher up
the corporate ladder you go, the
more important your public
speaking and communications
skills become. And the faster
you develop and hone your
skills, the faster you’ll climb.
If you have your sights set
on increased responsibility and
the job title and salary that go
with them, you will need to
position yourself ahead of the
crowd…in advance. At all
stages of your career you need
to sell yourself, your ideas, your
value, and your ability. To posi-
tion yourself for promotion,
learn what it takes to sell your-
self and your ideas to senior
management.
Perhaps you’re already
speaking up in team meetings
and getting your ideas across
effectively. If so, how do you
feel about facing a room full of
senior management or at least
five around a boardroom table,
all staring at you? What is dif-
ferent? Well, for one thing the
stakes are higher. All business
communications are important,
but with senior management as
your audience, you are in the hot
seat. They are going to accept or
reject the recommendations that
you, your department, or your
team have worked so hard on.
Weeks, months, maybe even
years of work depend on your
few minutes. Who wouldn’t be
nervous?
Don’t worry. You are
human. This is a perfectly natu-
ral way to feel.  Remember, they
can’t see how you feel, only
how you look and act. You want
them to focus on and consider
your proposals, not your anxi-
ety. And you’ll look cool and
collected when you follow this
advice.
Seven Fripp Do’s
1. Practice. A report to
senior managers is not a conver-
sation; however, it must sound
conversational. Once you have
your notes, practice by speaking
out loud to an associate, or when
you are driving to work, or on
the treadmill. Make sure you are
familiar with what you intend to
say. It is not about being perfect.
It is about being personable.
(Remember, rehearsal is the
work; performance is the relax-
ation.)
2. Open with your con-
clusions. Don’t make your sen-
ior level audience wait to find
out why you are there.
3. Describe the benefits if
your recommendation is
adopted. Make these benefits
seem vivid and obtainable.
4. Describe the costs, but
frame them in a positive man-
ner. If possible, show how not
following your recommendation
will cost even more...
5. List your specific rec-
ommendations, and keep it on
target. Wandering generalities
will lose their interest. You must
focus on the bottom line. Report
on the deals, not the details.
6. Look everyone in the
eye when you talk. You will be
more persuasive and believable.
(You can’t do this if you are
reading!)
7. Be brief. The fewer
words you can use to get your
message across, the better. Jerry
Seinfeld says, “I spend an hour
taking an eight-word sentence
and making it five.” That’s
because he knows it would be
funnier. In your case, shorter is
more memorable and repeat-
able.
Three Fripp Don’ts
1. Don’t try to memorize
the whole presentation.
Memorize your opening, key
points, and conclusion. Practice
enough so you can “forget it.”
This helps retain your spontane-
ity.
2. Never, never read your
lines—not from a script and
not from PowerPoint® slides.
Your audience will go to sleep.
3. Don’t wave or hop.
Don’t let nervousness (or enthu-
siasm) make you too animat-
ed—but don’t freeze. Don’t dis-
tract from your own message
with unnecessary movement.
Where to Start
1. What is the topic or sub-
ject you are reporting on? Be
clear with yourself so you can
be clear with your audience.
2. Why is your topic
important enough to be on the
busy agenda of senior level
managers?
3. What questions will
your audience be asking? Can
you answer them early in your
presentation?
Here’s an Example
Present your conclusion:
What is your central theme,
objective, or the big idea of your
report? How can you introduce
it in one sentence? Suppose that
you’ve been in charge of a high-
level, cross-functional team to
study whether there is a need for
diversity training in your com-
pany. You might start by saying,
“Our committee studied diversi-
ty training programs and
whether one could benefit our
company. Our conclusion is that
diversity training would be an
exceptionally good investment.
Long term we would save
money from recruiting, increase
employee retention, and
improve company morale.”
Present your recommenda-
tions: “We recommend that the
company initiate a pilot pro-
gram, starting next quarter,
using the ABC Training
Company at an investment of
$.... The ABC Company has
successfully implemented this
program with one of our sub-
sidiaries, as well as many
Fortune 100 companies.”
Describe what’s in it for
them: Address the needs of sen-
ior management, as well as the
company. Answer the questions
they will be asking, and show
them how your recommendation
can make them look good. For
example, senior management is
usually charged with increasing
sales and reducing costs. What if
this program means saving
money by lowering employee
turnover, yet has a relatively
modest cost?
“Why is this program a good
idea, just when we are cutting
unnecessary spending? One of
our company’s key initiatives is
to recruit and retain 20% more
of the best available talent than
we did in the last fiscal year. If
this training had been in place
last year, not only would morale
have been higher, but our 23%
minority associates would have
rated their employee satisfaction
survey higher. As you remem-
ber, for the last three years our
minority associates traditionally
rate their satisfaction 3% lower
than the other population. This
training could have helped
increase satisfaction and reten-
tion. We would lower the cost of
recruiting and training new
associates.
“How does this investment
compare to other investments
we have already made?
“As a comparison, the initial
cost of the pilot for all three
offices is 2% of what we spend
continued on page 39
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speaks volumes about a company
and its management team.
Decisions usually fall into two cate-
gories: short-term and long-term. Short-term decisions are made day-
to-day, carry little risk, and are usually made quickly. Long-term
decisions usually have a significant effect on a company and carry
high risk. They are strategic, and include initiatives like developing
a new product or taking a new direction by selling off a division.
Moves like these often require multiple discussions and a lengthy
period of time to choose the correct course.
“Naturally, it is best when decision makers at organizations care-
fully evaluate information, no matter what they are deciding,” says
Loomer. “But many organizations suffer from people I call Roosters.
Roosters are more concerned with self-protection than they are with
the decision they are making. They are likely to go with the decision
that carries the least risk for them. Take time to understand their
thought processes and try to evaluate their goals. You should also be
on the lookout for employees and/or leaders who make long-term
decisions without thinking them through. Remember, it doesn’t take
that many bad decisions to sink a business.”
“It’s our policy” rules customer interactions. Naturally, most
organizations have a corporate policy—their laws to live by, so to
speak—that their employees must follow. The place where most
companies cross the line is when they create policy and impose it on
someone else, mainly their customers. How many times have you
been on the phone with customer service at a company you’re doing
business with and all they want to do is tell you about their corporate
policy? Do you really care what their policy is? Does their policy
help you solve your problem? In most cases, the answer is no.
“Policies, like contracts, primarily benefit those who create
them,” says Loomer. “Otherwise, they wouldn’t exist. If you are in a
position to create policy at your organization, consider the impact
they have on your customers, both internal and external. If at all pos-
sible, allow enough flexibility in them that you won’t alienate the
individuals and businesses that keep your organization going.”
Company departments don’t work well together. Many company
departments are fundamentally different both in personality and
function. An accountant is not an engineer is not a salesperson. Each
department has its own role within the company, and if all goes well,
it operates to the best of its ability. But departments that are good at
performing their own role don’t necessarily work well with the rest
of the departments in the organization.
“What corporations should strive for is synergy among depart-
ments,” says Loomer. “This helps them gain maximum efficiency,
keeps costs under control, and minimizes conflict. Every depart-
ment’s perspective is valid. You can combat differences in opinion by
having departments work together as one team. If possible, have your
departments switch jobs, or have individuals shadow their coworkers
in other departments for a day. This might give them a whole differ-
ent perspective on another person’s job and help them gain appreci-
ation for what the other departments do.”
Ability discrimination goes unchecked. Most people think dis-
crimination applies only to race or sex, but there is another common
form of discrimination that often goes unnoticed. Call it “ability dis-
crimination.” Basically, people who have great ability and are doing
a good job are often discriminated against. It happens for a variety of
reasons, says Loomer.
“Perhaps a person poses a threat to a superior; he may be getting
in the way of someone else’s promotion; or he may be raising the
productivity of a group to such high standards that his fellow
employees are angry,” he explains. “And in some cases, managers
favor an employee who is less competent than they are because they
fear they could lose their job if a
Bullsh*t...
continued from pg. 7
continued on page 36
David C. Harvey Joins Citizens
Business Bank
Christopher D. Myers, president and chief executive officer of
Citizens Business Bank, announced the appointment of David C.
Harvey to the position of executive vice president and chief opera-
tions officer for Citizens Business Bank.
“David brings almost 20 years of experience in treasury opera-
tions, cash management, accounts payable, loan documentation and
foreign exchange to Citizens Business Bank. He is an outstanding
banker who will lead our operations, technology and services staff
in the new decade.
“This is an important strategic hire for Citizens Business Bank
as we continue to expand our footprint, both organically and
through acquisitions,” stated Chris Myers, president and CEO.
“David brings almost 20 years of experience in treasury operations,
cash management, accounts payable, loan documentation and for-
eign exchange to Citizens Business continued on page 19
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Top Colleges and Universities in the Inland Empire
Ranked by 2008 Enrollment
Institution Students: Faculty: Type of Institution Tuition & Fees: On Campus: Top Local Exec.
Address Total Enrollment Full-Time Year Founded Calif. Resident Room & Board Title
City, State, Zip Student-Faculty Ratio Part-Time Non-Resident (Avg. Yearly Cost) Phone/Fax
E-Mail Address
California State Polytechnic Univ. Pomona 21,190 559 Public, 4-Year and Graduate $3,564 $9,120 Dr. Michael Ortiz
1. 3801 West Temple Ave. 21:2 482 1938 $4,272 President
Pomona, CA 91768 (909) 869-2290/869-4535
www.csupomona.edu
University of California, Riverside 18,925 820 Public University $2,839 $13,280 Timothy White
2. 900 University Ave. 22:1 96 1954 $9,709 Chancellor
Riverside, CA 92521 (951) 827-1012/827-4362
tim.white@ucr.edu
California State University, San Bernardino 17,072 1,100 Public, 4-Year and Grad. $1,350 Per Qrt., Undergrad. $4,185-7,110 Albert K. Karnig
3. 5500 University Parkway 22:1 1,000 1965 $226 Per Unit+Fees, Non-Res. President
San Bernardino, CA 92407-2397 $1,513 Per Qtr., Grad. (909) 537-5188/537-7034
akarnig@csusb.edu
University of Phoenix 9,850 2 Private $475 Per Unit/Undergrad. N/A Bill Pepuicello
4. 3110 Guasti Rd. 10:1 489 1976 $625 Per Unit/Grad. President
Ontario, CA 91761 (909) 937-2407/969-2459
www.phoenix.edu
University of La Verne 8,328 194 Private $26,910 Undergrad. $10,920 Steve Morgan
5. 1950 Third St. 13:5 422 1891 President
La Verne, CA 91750 (909) 593-3511/971-2294
smorgan@ulv.edu
California State University San Marcos 7,502 228 Public $1,825 Per Semester $5,800-$8,160 per yr. Karen S. Haynes
6. 333 S. Twin Oaks Valley Road 22.3:1 225 4-Year and Graduate $2,171 Per Semester depending on 10-12 mo. President
San Marcos, CA 92096-0001 1989 occ. or single/double (760) 750-4000/750-4033
www.csusm.edu/cbq
University of Redlands 4,317 214 Private Undergrad $31,994 $10,122 Stuart Dorsey
7. P.O. Box 3080, 1200 E. Colton Ave. 12:1 266 1907 Grad. $30,326 President
Redlands, CA 92373-0999 (909) 748-8390/335-4076
www.redlands.edu
Loma Linda University 4,100 2,500 Private/Health Sci. $520 Per Unit na Richard H. Hart
8. 11060 Anderson St. na 1905 na President
Loma Linda, CA 92354 (909) 558-4540/558-0242
rhart@llu.edu
California Baptist University 3,909 128 Comprehensive Private $23,500 $30,070 Dr. Ronald L. Ellis
9. 8432 Magnolia Ave. 16:1 85 1950 (Includes Tuition) President
Riverside, CA 92504 (951) 689-5771/351-1808
www.calbaptist.com
Chapman University (Ontario Campus) 2,554 4 Private $345 Per Unit/Undergrad. N/A Al DiStefano
10. 3990 Concours Dr., Ste. 100 15:1 50 -60 (Non-Profit) $415 Per Unit/Grad. Director
Ontario, CA 91764 1861 (Orange) (909) 481-1804/481-9510
ont@chapman.edu
Western University of Health Sciences 2,399 184 Graduate University Varies by Program N/A Dr. Philip Pumerantz, Ph.D.
11. 309 E. Second St./College Plaza 16:1 800 of Medical Sciences $17,500 - $28,010 Founding President
Pomona, CA 91766-1854 1977 (909) 623-6116/620-5456
www.westernu.edu
Claremont Graduate University 2,044 95 Private (Non-Profit) Graduate Research $16,849 $8,500 Per 10 Month Year Robert Klitgard
12. 150 E. 10th St. 12:1 72 1925 Per Semester President
Claremont, CA 91711 (909) 621-8000/607-7911
Pomona College 1,522 178 Public $35,625 $12,220 David Oxtoby
13. 550 N. College Ave. 8:1 39 1887 President
Claremont, CA 91711 (909) 621-8131/621-8671
president@pomona.edu
Claremont McKenna College 1,211 150 4-Year Undergraduate $37,060 N/A Pamela B. Gann
14. 500 E. Ninth St. 8:1 21 1946 President
Claremont, CA 91711 (909) 621-8088/621-8790
www.claremontmckenna.edu
La Sierra University 1,051 122 Private $620 Per Unit/Undergrad $2,236 Per Quarter Randall Wisbey
15. 4500 Riverwalk Parkway 15:1 95 1922 $570 Per Unit/Grad. President
Riverside, CA 92515 (951) 785-2000/785-2406
rwisbey@lasierra.edu
Pitzer College 1,000 75 4-Year Undergrad., Coed, $35,912 $10,212 Dr. Laura Trombley
16. 1050 N. Mills Ave. N/A 10 Private, Liberal Arts $29,852 President
Claremont, CA 91711 1963 (909) 621-8129/621-8479
admissions@pitzercollege.com
Scripps College 944 80 Private/Liberal Arts $37,736 $11,500 Frederick Weis
17. 1030 Columbia Ave. 10.2:1 28 1926 $35,850 Interim President
Claremont, CA 91711 (909) 621-8148/607-8004
www.scrippscollege.edu
continued on page. 30
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MARKETING
Keys to Social Media Marketing Success
By Pam Lontos
Social Media Marketing
(called SMM) is certainly the
newest buzz in the PR and mar-
keting realm. And as with any
new publicity tool, people have
lots of questions on how to best
utilize it.
SMM takes viral marketing
to the extreme. Just as you can
send friends your favorite jokes
via e-mail, with SMM people
can spread your message for
you with a simple click of a but-
ton. It’s a good type of virus
that you hope your message
gets infected with.
But in order to ensure that
SMM works for you in a posi-
tive way, you need to employ
some keys to success. The fol-
lowing guidelines will help.
Put your message on the
right sites.
There are literally hundreds
if not thousands of social media
sites today.  You need to deter-
mine where your market is and
post your messages on those
sites. You don’t want to get on
the wrong site, as that would
waste your time and possibly
hurt your credibility. If your
topic is business growth or per-
sonal fitness, for example, you
don’t want to be on a SMM site
that caters to people interested
in cake baking. That simply
doesn’t make sense. With
SMM, being anywhere and
everywhere is not the answer.
Be strategic and target your
market for the best results.
Also realize that your mar-
ket might change. Just because
a certain SMM site attracts your
market today doesn’t mean it
will tomorrow. People are fick-
le in SMM and they get bored
easily. For example, LinkedIn
almost fell out of existence in
November 2008. If they had not
moved themselves to where
their market had shifted, they
would not be here today. Now
they are back to being the
biggest business SMM site. But
they had to make a huge shift in
the services they provide
because their market moved on
them. And once the market
moves, it tends to go in mass.
So if you are not watching
where your market is, it may
leave the social site where
you’re sending your messages,
and now your messages are
going to the cake bakers again.
Understand the purpose
of each site.
Just as you want to post to
the right SMM site, you also
want to know the goal or focus
of each of the various sites.
Most people, even those brand
new to SMM, have likely heard
of the Big 3 SMM sites:
LinkedIn, Facebook, and
Twitter. They are the most com-
mon ones out there.
LinkedIn is the leading
business networking site—
think of it like a corporate
boardroom setting. Facebook is
for keeping tabs on personal
and business contacts—if you
use it for business, think of it
like entertaining clients in your
living room. Twitter is for short
sound byte updates—think of it
as your company’s billboard
message.
A couple of others you may
not have heard of but that are
useful for business are Naymz
and Plaxo.
Naymz is a reputation site.
By registering, you are essen-
tially doing a background check
on yourself and posting it to the
Internet. It’s a well respected
site among corporate decision
makers, who often use Naymz
to check people out. If you are
well respected on Naymz, it
goes a long way for the C-level
people.
Plaxo is a hub site. It allows
you to link and connect multi-
ple Internet resources in a sin-
gle place. People can go there
and find their way to everything
about you, if you choose to
allow that. It was one of the two
that was about to knock
LinkedIn out of the top last
year.
For business purposes, you
may want to stay away from
MySpace, as MySpace often
leaves a bad taste in the mouth
of corporate America. Why?
Because there have been more
internal corporate scandals and
sexual harassment suits in the
past year over things that have
been posted on MySpace than
any other single social network-
ing site. If you currently do
have a MySpace page, hide it.
Think in sound bites.
Anyone who has done any
type of PR in the past—print,
TV, or radio—knows the impor-
tance of the sound byte mes-
sage. The same rule holds true
when doing SMM. You want
your sound bite message to be
original, useful, valuable, fun,
problem solving, and interest-
ing. And you have to encapsu-
late your message in 140 char-
acters or less. Realize that’s 140
characters, not words.
Therefore, your message must
be succinct.
That 140 character limit is
not a random number. The fact
is that 140 characters is the con-
vention for text messages to
cell phones internationally.
Remember, your goal is for
people to take your message
and pass it along or to have it
forwarded to their cell phone
when your message comes out.
You don’t want the ending of
your message cut off because it
was too long for the cell phone
to display. And don’t think you
can take your long message and
split it up into two or more
feeds. That’s called giving a
double message or a split, and
people get annoyed by such a
tactic. Do that too often and
you’ll quickly lose all your fol-
lowers.
Post your messages
responsibly.
A common question is:
“How often should I be posting
messages onto these sites?
Daily? Twice a day? Hourly?”
Unfortunately, many people
post too often and abuse the air-
ways. They send too many mes-
sages, which has two very neg-
ative effects. First, you become
an interruption rather than a
welcome interlude. People who
are following you and having
your messages forwarded to
their cell phone are constantly
continued on page 34
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Architectural/Engineering Firms
Ranked By Inland Empire Billings
Firm Billing $ I.E.Offices Types of Services Industries Served Marketing Contact Top Local Exec.
Address Inland Empire Co. Wide Title Title
City, State. Zip Company Wide Headqtrs. Fax Phone
E-Mail Address E-Mail Address
RBF Consulting $165,000,000 3 Subdivision & Public Works Engineering, Land Private Developers Terryn O’Brien Ron Craig
1. 3300 E. Guasti Rd., Ste. 100 $36,000,000 15 Surveying & Planning, Environmental Analysis, Environmental Public Relations Director Senior Vice President
Ontario, CA 91761 Irvine Structural Design & Water Resources Engineering, Public Works (949) 472-8373 (949) 472-3505/974-4004
Transportation Planning Municipalities www.rbf.com
Boyle Engineering Corp. $65,000,000 1 Construction, Management, Municipal, State, Amber Walde WND
2. 1131 W. Sixth St., Ste. 350 $2,000,000 24 Landscape, Architecture, Federal Marketing Coordinator
Ontario, CA 91762 Newport Beach Civil Engineering (909) 933-5228 (909) 933-5225/933-5228
Stantec $58,000,000 3 Civil Engineering Land Development, Public Works, na Eric Neilsen
3. 22690 Cactus Ave., Ste. 240 $18,200,000 17 Planning/Environmental Industrial Energy/Power, President
Moreno Valley, CA 92553 Costa Mesa Surveying/GPS Telecommunications (949) 923-6001/923-6026
P&D Consultants $26,000,000 1 Environmental Local, State Cyd Brandvein John Kinley
4. 999 Town & Country Rd., 4th Floor $6,000,000 6 Civil and Structural Engineering Real Estate Vice President President
Orange, CA 92868 Orange Building and Safety (714) 285-0102 (714) 835-4447/285-0740
TMAD Taylor & Gaines $26,000,000 1 Consulting Healthcare Ileen Rathnam Albert Chu
5. 800 N. Ferrari Ln., Ste. 100 $152,000,000 23 Building Engineers Education Director of Marketing CEO/Chairman
Ontario, CA 91764 Pasadena Government (909) 477-6915 (909) 477-6915/477-6916
HMC Architects $23,767,860 1 Architecture, Planning, Education Tracy Black Robert Kain, AIA, LEED
6. 3270 Inland Empire Blvd. $75,970,896 10 Interior Design, Master Planning, Healthcare VP of Marketing Exec. Vice President
Ontario, CA 91764-4854 Ontario Renovation, Space Planning Government (909) 483-1400 (909) 989-9979/483-1400
WLC Architects, Inc. $20,000,000 1 Master Planning Educational Larry Wolff Larry Wolff
7. 10470 Foothill Blvd. $11,000,000 3 Architectural Design Civic Chairman of the Board President
Rancho Cucamonga, CA 91730 R. Cucamonga Construction Administration Private (909) 980-9980 (909) 987-0909/980-9980
David Evans and Associates, Inc. $19,400,000 1 Engineering, Surveying, Transportation Maria Marzoeki Cliff Simental
8. 4200 Concours St. $151,700,000 22 Landscape Architecture, Architecture Land Development, Energy Vice President Senior Vice President
Ontario, CA 91764 Portland, OR Planning and Construction Management and Water Resources (909) 481-5757 (909) 481-5750/481-5757
mlm@deainc.com cas@deainc.com
Webb & Associates $15,000,000 1 Public Works Engineers Home Builders Steve Webb Matthew E. Webb
9. 3788 Mc Cray St. $16,000,000 1 Land Development Engineers Public Agencies Dir. of Business Dev. President
Riverside, CA 92506 Riverside Environmental Analyst Infrastructure Financing (951) 788-1256 (951) 686-1070/788-1256
matt.webb@webbassociates.com
Hernandez, Kroone & Associates $14,000,000 1 Civil & Traffic Engineering Transportation Anne Hernandez Richard R. Hernandez, P.E.
10. 234 E. Drake Dr. $16,000,000 3 Land Surveying Construction Bus. Dev. Director Principal
San Bernardino, CA 92408 San Bernardino GIS Mapping Planning and Development (909) 383-1577 (909) 884-3222/383-1577
hka@gte.net
Psomas $9,000,000 1 Civil Enginerring, GIS, Public Agencies Tom Rider Leni Zarate
11. 2010 Iowa Ave., Ste. 101 $130,000,000 10 Survey, Land Planning, Developers, Architects Business Dev. Mgr. Vice President
Riverside, CA 92507 Los Angeles Environmental (951) 682-3379 (951) 787-8421/682-3379
www.psomas.com lzarate@psomas.com
Associated Engineers, Inc. $8,000,000 2 Construction Management, Governments, Kay Toliver April Morris
12. 3311 E. Shelby St. Civil Engineering, Architects, Bus. Dev. Associate President/CEO 
Ontario, CA 91764 Ontario Utility Design & Coordination Commercial/Residential (909) 941-0891 (909) 980-1982/941-0891
kayt@assoc.eng.com
Engineering Resources of So. Cal., Inc. $7,500,000 2 Civil Engineering Government, Special Districts, Robert Righetti Matt Brudin
13. 3550 E. Flordia Ave., Ste. B $3,500,000 1 Municipal Services Private, Water Resources Marketing Director President
Hemet, CA 92544 Hemet Water/Wastewater (760) 342-5489 (951) 765-6622or760-342-3019
www.erscinc.com
RMA Group, Inc. $6,257,400 1 Geotechnical Engineering, Public Works, Residential, Kerri Craft Slawek Dymerski
14. 12130 Santa Margarita Ct. $7,511,700 2 Geology, Transportation, Education, Lead Marketing VP
Rancho Cucamonga, CA 91730 Rancho Cucamonga Construction Inspection, Commercial Retail, Aviation (909) 989-1751 (909) 989-1751/989-4287
Materials Testing marketing@rmacompanies.com
AEI-CASC Consulting $6,000,000 1 Civil Engineering, Surveying Private Development Amy Ardis Rick Sidor
15. 937 S. Via Lata, Suite 500 $8,000,000 4 Environmental Engineering Contractors, Public Works Marketing P.E./President
Colton, CA 92324 Colton Planning Industrial Facilities (909) 783-0108 (909) 783-0101/783-0108
aardis@aei-casc.com rsidor@aei-casc.com
Ludwig Engineering $6,000,000 1 Civil Engineering, Land Development, Jim Fry Glen Ludwig
16. 109 E. Third St. $6,000,000 1 Surveying, Transportation, Vice President President
San Bernardino, CA 92410-4801 San Bernardino Land Planning Water Engineering (909) 889-0153 (909) 884-8217/889-0153
ludwig@ludwigeng.com
Nolte Associates, Inc. $5,200,000 2 Planning, Public Agencies, Deborah Schroeder Bill Warner
17. 7245 Joshua Lane 2 Civil Engineering, Private Developers Branch Manager President
Yucca Valley, CA 92284 Yucca Valley Land Surveying (760) 365-2146 (760) 365-7638/(760) 365-2146
continued on page. 31
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MANAGEMENT
Accentuate the positive and
you’ll reap amazing business
benefits, Quint Studer offers
some practical, powerful ways
to manage up bosses, direct
reports, and your entire organi-
zation.
Leaders, are you looking for
a highly effective way to gain
support for meeting established
goals, create more autonomy
within your organization, save
time, and better control your
personal destiny? Learn the fine
art of “managing up.” That’s
right. According to Quint Studer,
CEO of Studer Group, SM
accentuating the positive is more
than fodder for classic song
lyrics and self-help books—it’s
brilliant business advice.
“Managing up is, in essence,
positioning people well,” says
Studer, author of “Straight A
Leadership: Alignment, Action,
Accountability.” “It sounds quite
simple and in theory it is: just
work to align staff instead of
dividing them. But managing up
is actually a skill of some delica-
cy. It’s not always our first
impulse. But it’s a skill that man-
agers should focus on and hone
until it becomes second nature.”
When you don’t manage up,
you inadvertently contribute to
what Studer calls the “We/They
Culture.” As in: I fought hard to
get you that raise, but
Administration said we just
don’t have the budget for it. See?
We = manager and employees.
They = Administration. Perhaps
you’ve said something similar,
“managing down,” not deliber-
ately but subconsciously.
This is just one example of
what happens when you manage
down by default. But it serves to
illustrate why you must make a
conscious effort to manage up
whenever possible. Studer says
there are three major ways to do
so:
Manage up your boss.
Managing up your boss posi-
tions the organization well,
aligns desired behaviors, helps
senior leaders be more visible,
and creates an opportunity for
praise. “Don’t think your boss is
getting overwhelmed with
praise,” says Studer. “Bosses
hear what’s wrong all the time.
Very rarely do they hear what’s
right.” Here are a few sugges-
tions:
• Write your boss a thank
you note. Be specific about what
you appreciate, because it will
align your boss’s behavior to
your own and help you control
your own destiny. For example,
if you say, “Debbie, I really
appreciate the fact that you
always make time for me
because I find this to be so
important,” what do you think
will happen the next time you
see Debbie? She will make time
for you.
• Give your boss informa-
tion that helps him connect with
staff in a sincere way. In
Hardwiring Excellence, Studer
gives an example of a staff
member telling him about anoth-
er employee whose sister-in-law
had died. This gave him the
opportunity to offer the bereaved
employee his condolences.
“Otherwise, I might never have
heard about it,” he writes. “Then
one day, someone might ask the
employee, ‘How do you feel
about Quint?’ And that person
might say, ‘Oh, he’s a machine.
He has no feelings!’”
Manage up your staff.
Managing up employees is
more than “a nice thing to do.”
It’s a practical tool for reinforc-
ing specific behaviors.
“Recognized behavior gets
repeated,” Studer points out.
“When all managers start man-
aging up their direct reports on a
regular basis, pretty soon you
have a whole company full of
people making it a point to repli-
cate the behavior that got them
recognized. The impact of that
can be enormous.” Here’s how:
• Single out high perform-
ers for public praise. Corner
your exemplary employee when
he’s with a group of his peers to
say thank you. Be specific, not
general. Don’t just say, “Bob,
you’re doing a great job.” Say,
“Bob, you did a great job on that
marketing report. Thanks for
staying at the office so late last
night to finish it up.” “Yes, this
reinforces Bob’s thoroughness
and work ethic, but it also lets
other employees in the vicinity
know what kinds of behaviors
get praised,” says Studer.
• Ask your boss to recog-
nize the high performer. You
might send an e-mail to the CEO
that says, “Bob Smith did an
outstanding job on the marketing
report. He knew we were in a
crunch, so he stayed until 11:00
p.m. to finish it. If you don’t
mind, please drop him a note to
say thanks... it would mean a lot
coming from you.” (Note that
you’re managing up Bob and the
CEO, simultaneously!)
Manage up your organiza-
tion.
“People need to feel good
about the company they work
for,” says Studer. “No one can
achieve excellence—which
means having a sense of pur-
pose, doing worthwhile work,
and making a difference—if
they’re in an environment where
people denigrate the company or
its products. Look for every pos-
sible opportunity to manage up
your organization.” Here’s how:
• Never down talk other
departments. This is another
manifestation of We/They syn-
drome. If you’re in marketing,
don’t make disparaging remarks,
even jokingly, about those short-
sighted “bean counters” in
accounting. Remember, you
must seek to create alignment,
not division. A company divided
against itself cannot stand.
• Promote your brand to
customers, family, and friends.
In Studer’s health care work,
managing up hospitals to
patients is a big issue. It makes
sense. Saying, “We have an
excellent radiology department,”
or “Dr. Jones is the best cardiol-
ogist in the industry,” goes a
long way toward reassuring jit-
tery patients. But Studer insists
that the same principle applies to
any industry. And walk the walk;
don’t just talk the talk, he adds.
“If you make Fords for a living,
you don’t drive a Chevrolet,” he
The Art (and Business) of Managing Up
continued on page 39
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Financial  Brokerage Firms Serving the Inland Empire
Ranked by Number of Offices in Inland Empire (Riverside and San Bernardino Counties)
Company # Offices I. E. Registered Brokers Headquarters Top Local Executive
Address Inland Empire Full Time Services Year Established Title
City/State/Zip Company Wide Part Time Phone/Fax
E-Mail Address
Edward Jones 37 37 Stocks, Bonds, Mutual Funds, Life St. Louis, MO Jamie Harwood
1. 5420 Philadelphia St., #D 10,000 Insurance,  Estate Planning, 1871 Investment Rep.
Chino, CA 91710 401k, and other Retirement Plans (909) 591-3555/(888) 285-6050
Arrowhead Financial Group 27 13 Financial Planning, Retirement San Bernardino, CA Larry Sharp
2. 550 E. Hospitality Lane, Ste.100 n/a Planning, College Funding, Stocks, Bonds, 1997 President/CEO
San Bernardino, CA 92402 Mutual Funds, Annuities, Tax Planning (909) 379-6550/379-6909
www.arrowheadinvestmeats.com
Merrill Lynch & Co. 4 18 Financial Planning, New York, NY Henk Fisher
3. 4141 Inland Empire Blvd., Ste. 150 Stocks, Bonds, Annuities, Mortgages, 1886 Resident Manager
Ontario, CA 91764 Real Estate, Insurance Products (909) 476-5100/476-5163
henkfisher@ml.com
Wells Fargo Advisors 2 15 Retail Brokerage, St. Louis, MO Brian Moser
4. 3850 Vine St., Ste. 100 Public Finance, 1887 Complex Administration Manager
Riverside, CA 92507 Corporate Finance (951) 784-8700/682-2517
UBS 3 40 Full Service Weehawkeen, NJ Lawrence Zech
5. 3801 University Ave., Ste. 300 281 Brokerage 1879 Complex Manager
Riverside, CA 92501 (951) 684-6300/682-9409
Smith Barney Inc. 2 40 Investment Brokerage New York, NY Tony Batiagila
6. 456 W. Foothill Blvd. na Branch Manager
Claremont, CA 91711 (909) 625-0781/621-6046
Bishop, Fuller & Associates (Amerifirst) 1 2 Financial Planning, Full Minneapolis, MN Ian D. Bishop
7. 818 N. Mountain Ave. 1,000 + Brokerage Service, 1894 Senior Financial Advisor
Upland, CA 91786 Insurance, Mutual Funds (909) 608-0588/608-0589
Gorian Investments 1 6 Full Service Stock & Bond Brokerage, San Bernardino, CA Charles Painter
8. 1200 California St., Ste. 220 6 Retirement Plans, Mutual Funds, Fully 1984 President
Redlands, CA 92374 Managed Accounts (909) 888-7551/889-1647
JP Turner & Company LLC 1 4 Mutual Funds, Equities, Life & Health, Atlanta, GA Robert J. Bickele
9. 45110 Club Dr., Ste. B 1,900+ Insurance, Retirement Planning, 1962 Branch Manager
Indian Wells, CA 92210 Estate Planning, Fixed & Variable Annuities (800) 549-6900/(760) 779-5338
National Planning Corp. 1 1 Investment Advisory, Santa Monica, CA Eddie Ngo
10. 222 E. Olive Ave., Ste. 2 Financial Retirement Planning, na Broker
Redlands, CA 92373 Full Service Brokerage (909) 307-1760/307-1763
edngo@verizon.net
Pacific Premier Investment Services 1 1 Mutual Funds, Tax-deferred Annuities Costa Mesa, CA Steve Gardner
11. 1598 E. Highland Ave. 6 0 Life Insurance, Long Term Care Insurance 1983 President
San Bernardino, CA 92404. Financial Planning, 401K (909) 886-9751/886-0710
RPM Insurance & Financial Services 1 1 Investment Advisors Redlands, CA William A. McCalmon
12. 300 E. State St., Ste. 438 Full Service Brokerage 1974 President
Redlands, CA 92373 (909) 792-6765/798-9668
www.rpminsurance.com
Thornes & Associates, Inc. 1 4 Full Service Brokerage, Redlands, CA John T. Thornes
13. Investment Securities Stocks, Bonds, Mutual Funds, 1996 President
412 E. State St. Retirement Plans & RIA (909) 335-7440/335-5746
Redlands, CA 92373 thornes@thornesinvest.com
Triton Asset Management 1 3 Full Service San Diego, CA Ken McDonald
14. 777 E. Tahquitz Canyon Way, Ste. 200 Brokerage 1973 Regional Branch Manager
Palm Springs, CA 92262 (760) 323-5152
kmcdon5116@aol.com
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Researched by Nina DeMasi. Copyright 2009 by IEBJ.
Bank. He is an outstanding
banker who will lead our oper-
ations, technology and services
staff in the new decade.”
David began his banking
career in 1990 with First
Nationwide Bank in
Sacramento. He managed the
development of cash manage-
ment services including ACH
and Lockbox with a focus on
middle-market business bank-
ing. In 2000, David was hired
by Bank of the West as vice
president and operations man-
ager. He progressed through
management and was promoted
to executive vice president and
commercial and treasury serv-
ices manager in 2008. In this
position he was responsible for
commercial loan servicing,
commercial loan documenta-
tion, treasury and capital mar-
ket operations and global trade
services.
Harvey received his bache-
lor of science degree in busi-
ness administration and
accounting from California
State University at Sacramento.
He is also a graduate of the
Pacific Coast Banking School.
He is a Certified Treasury
Professional and a member of
the Association for Financial
Professionals and serves on the
WesPay Board of Directors.
David C. Harvey...
continued from pg. 14
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by  Jonathan Serafin. Copyright 2010 by IEBJ.
Banks in the Inland Empire
Ranked by Total Assets as of January 1, 2010
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk-Based Income $ Top Local Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
Bank of America California 2,252,813,550,000 -1.55% 7.38% 16.69% 6,470,105,000 Brian Moynihan/CEO
1. 100 N. Tryon St. -0.58% 11570 4th St.
Charlotte, NC 28255 Rancho Cucamonga, CA 91730
(909) 980-0287
www.bankofamerica.com
J.P. Morgan Bank & Trust, N.A. 2,041,009,000,000 9.18% 5.49% 13.88% 8,450,000,000 James Dimon/CEO
2. 270 Park Ave. 2.84% 8108 Milliken Ave,
New York, NY 10017 Rancho Cucamonga, CA 91730
(909) 989-4876/270-1648
www.jpmorgan.com
Citibank 1,888,599,000,000 0.28% 5.47% 16.58% 5,973,000,000 Douglas Peterson/CEO
3. 399 Park Ave. 8.67% 10590 Baseline Rd
New York, NY 10043 Rancho Cucamonga, CA 91730
(800) 274-6660/(909) 948-7618
www.citibank.com
Wells Fargo & Company 1,228,625,000,000 10.55% 7.10% 14.66% 9,452,000,000 John G. Stumpf/CEO
4. 420 Montgomery St. -17.30% 5120 Moreno St.
San Francisco, CA 94104 Montclair, CA 91763-1523
(888) 249-3302/(415)396-6829
john.g.stumpf.@wellsfargo.com
U.S. Bank 259,942,982,000 11.39% 5.09% 11.24% 1,767,226,000 Richard K. Davis/CEO
5. 425 Walnut St. -0.77% 2280 S. Grove Ave.
Cincinnati, OH 45202 Ontario, CA 91761
(909) 947-8586/930-1375
www.usbank.com
Union Bank, N.A. 77,732,748,000 -1.45% 8.29% 13.13% 120,283,000 Masaaki Tanaka/CEO
6. 400 California St. 22.73% 3998 Inland Empire Blvd.
San Francisco, CA 94104 Ontario, CA 91764
(909) 944-3343/(415) 765-3507
masaaki.tanaka@unionbank.com
Bank of the West 63,583,868,000 -4.35% 7.94% 11.05% 325,107,000 Michael Shepherd/CEO
7. 180 Montgomery St. 8.44% 8311 Haven Ave., Ste. 100
San Francisco, CA 94104 Rancho Cucamonga, CA 91730
(909) 941-2223/765-4858
www.bankofthewest.com
City National Bank 18,052,475,000 2.20% 8.00% 13.32% 39,536,000 Christopher J. Warmuth/CEO
8. 555 S. Flower St. 16.67% 3633 Inland Empire Blvd.
Los Angeles, CA 90071 Ontario, CA 91764
(909) 481-2470/481-2472
www.cnb.com
First-Citizens Bank & Trust 15,824,497,000 27.38% 8.14% 13.76% 124,539,000 Frank Brown Holding/CEO
9. 239 Fayetteville St. Mall 33.40% 3595 Inland Empire Blvd., Ste. 2100
Raleigh, NC 27501 (909) 483-2470/919-7769
www.firstcitizens.com
East West Bank 12,455,199,000 -16.95% 9.94% 13.93% 174,538,000 Dominic Ng/CEO
10. 135 N. Los Robles Ave. -7.97% 3237 E. Guasti Rd., Ste. 110
Pasadena, CA 91101 Ontario, CA 91764
(626) 768-6000/817-8880
dng@eastwestbank.com
FirstBank 9,880,957,000 21.71% 7.14% 16.18% 109,885,000 Robert Holmes/President & CEO
11. 12345 W. Colfax Ave. 11.90% 39575 Washington St., Ste. 101
Lakewood, CO 80215 Palm Desert, CA 92211
(760) 772-2200/836-3576
www.efirstbank.com
Rabobank, N.A. 9,477,877,000 1.86% 11.25% 14.11% 22,622,000 Ronald Blok
12. 3800 Concours, Ste. 350 5.43% Chief Executive Officer
Ontario, CA 91764 (909) 758-4758
www.rabobankamerica.com
Citizens Business Bank 6,538,227,000 10.85% 10.76% 16.49% 51,285,000 Christopher D. Myers
13. 701 N. Haven Ave. 8.13% Chief Executive Officer
Ontario, CA 91764 (909) 980-1080/481-2135
jcschaap@cbbank.com
Pacific Western Bank 5,470,355,000 4.86% 10.20% 14.52% 10,270,000 Matthew P. Wagner/CEO
14. 401 W. A St. 89.49% 2401 South Grove Ave.
San Diego, CA 92101 Ontario, CA 91761
(909) 947-1126/947-9436
www.pacificwesternbank.com
Community Bank 2,526,116,000 2.23% 9.54% 12.53% 6,092,000 David P. Malone/President & CEO
15. 790 E. Colorado Blvd. -4.54% Wanda K. Jones/Sr. V.P., Regional Mgr.
Pasadena, CA 91101 Ontario Business Center: 3110 E. Guasti Rd.
Ontario, CA 91761
(909) 937-8500/937-8501
wjones@cbank.com
Manufacturers Bank 1,777,949,000 -0.54% 15.01% 21.00% 1,483,000 Christopher Conte
16. 515 S. Figueroa St. -24.91% Marketing Director
Los Angeles, CA 90071 (213) 489-6200/489-6767
cconte@manubank.com
Pacific Mercantile Bank 1,108,,618,000 -7.73% 8.12% 10.88% 8,232,000 Lou Malesci
17. 3257 East Guasti Rd., Ste. 110 -31.88% GM
Ontario, CA 91764 (909) 937-7260/390-6404
www.pmbank.com
continued on page. 22
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C O M P U T E R / T E C H N O L O G Y
The New Battle of the Sexes
By J. Allen Leinberger
I heard it as I stood in one of
those discount big box stores.
Male versus female. Classic
domestic strife. But new tech-
nology has brought us new
issues. The old husband/wife
fights were about sex and
money. Maybe politics or reli-
gion. But today the arguments
are about the new flat screen TV.
Columnist Dave Barry once
wrote that you could tell if you
needed a new big screen TV by
answering one simple question,
“Are you a man?”  If the answer
was yes, you needed a big
screen. Now it is not just the
remote that comes between cou-
ple.
In those store aisles I could
hear the arguments— “There is
no difference in the picture.”
“So what if it’s wider. Who
cares what’s on the outer edge?”
“What’s wrong with the perfect-
ly good TV we already have?”
One lady was screaming at
her husband. One was scream-
ing at the clerk. One even threat-
ened to leave her man at the
store and go home without him.
I spoke to the woman behind the
counter and she told me that
such scenes went on all day.
I should note here that simi-
lar arguments are going on over
in the DVD aisle as well. “Who
cares if it has the new alternate
ending? The Titanic still sinks at
the end of the film.” Or “I don’t
want to sit through an hour long
‘Making of’ special. I just want
to see the movie.”
Somehow the gender thing
has come down solidly on two
sides of the home entertainment
issue. In the TV section the
biggest single problem seems to
be the 720 vs. 1080 issue. This
has to do with the number of
“lines” that it takes to make up a
TV picture.
Although I am told that
women generally have more
sensitive eyes, which is why
they can detect and wear colors
better, but they just don’t seem
to see the fine points of the new
high definition picture screen.
So, even though I have cov-
ered this before, let me go over
the technology of 720 and 1080
HD pictures.
The number 1080p repre-
sents 1,080 vertical lines of res-
olution or horizontal scan lines.
(Remember that television was
invented by a farmer while he
was going back and forth plow-
ing his field.)  The “p” stands for
progressive, which means that
the picture is not interlaced.
(Stay with me here.) The 1080p
continued on page 25
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Banks in the Inland Empire
Ranked by Total Assets as of January 1, 2010continued from page. 20
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk-Based Income $ Top Local Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
Bank of Hemet 434,924,000 14.10% 9.77% 12.05% 4,508,000 Kevin R. Farrenkopf
18. 3715 Sunnyside Dr. -11.03% Chief Executive Officer
Riverside, CA 92506 (951) 248-2000/784-5791
kfarrenkopf@bankofhemet.com
American Security Bank 402,383,000 -24.20% 9.55% 12.37% 4,315,000 Tom Dobyns/CEO
19. 1401 Dove St. -1.78% 2163 Compton Ave.
Newport Beach, CA 92660 Corona, CA 92881
(951) 739-7171/(949) 263-1290
www.amsecbank.com
Community Commerce Bank 387,225,000 -7.19% 9.34% 11.40% 206,000 Aniff Jamal
20. 390 W. Foothill Blvd. -8.56% Branch Manager
Claremont, CA 91711 (909) 625-7891/265-0342
www.ccombank.com
CommerceWest Bank, N.A. 373,296,000 11.57% 10.63% 14.70% 1,238,000 Ivo A. Tjan
21. 2111 Business Center Dr. 196.85% Chairman, President & CEO
Irvine, CA 92612 (949) 251-6959/251-6958
apacholek@cwbk.com
Security Bank of California 308,398,000 1.31% 13.44% 15.70% 227,000 James A. Robinson
22. 3403 Tenth St., Ste. 100 42.76% Chief Executive Officer
Riverside, CA 92501 (951) 368-2265/368-2271
ccanale@securitybankca.com
Inland Community Bank, N.A. 271,386,000 1.52% 10.64% 15.01% 254,000 James S. Cooper
23. 3999 E. Inland Empire Blvd. -2.08% Chief Executive Officer
Ontario, CA 91764 (909) 481-8706/481-9928
jcooper@icbbank.com
Palm Desert National Bank 268,453,000 -31.39% 8.69% 11.39% 9,604,000 Dick Schneider
24. 73-745 El Paso -14.31% Chief Executive Officer
Palm Desert, CA 92260 (760) 340-1145/340-1387
kmcguire@pdnb.com
Canyon National Bank 262,749,000 -27.14% 9.30% 11.82% 5,882,000 Mark Gustasson
25. 1711 E. Palm Canyon Dr. -17.27% Chief Executive Officer
Palm Springs, CA 92264 (760) 325-4442/325-1138
www.canyonnational.com
Commerce National Bank 232,205,000 1.25% 14.16% 22.01% 130,000 Mark E. Simmons/President & CEO
26. 4040 MacArthur Blvd., Ste.100 -3.83% 279 E. Orangethorpe Ave.
Newport Beach, CA 92660 Fullerton, CA 92832
(714) 451-8650/578-6727
msimmons@commercenatbank.com
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by  Jonathan Serafin. Copyright 2010 by IEBJ.
continued on page. 25
STATER BROS. RECEIVES “2010 COMMUNITY SERVICE AWARD”
FROM SUPERMARKET INDUSTRY
Stater Bros. is recognized
for helping to meet the needs of
the communities it serves
Stater Bros. announced that
the company has received the
“2010 Community Service
Award” from the leading super-
market industry publication,
Supermarket News. This award
is presented each year to a
supermarket chain who has
demonstrated exceptional lead-
ership and involvement in com-
munity, educational and non-
profit fund-raising efforts.
“The Stater Bros.
Supermarket Family is very
honored to be selected by the
American Supermarket Industry
to receive the Supermarket
News 2010 Community Service
Award,” stated Jack H. Brown,
Stater Bros. chairman and chief
executive officer.  “In my opin-
ion, there is no greater award
from the super-
market industry
than an award
for community
service to our
valued cus-
tomers.” 
For over 74
years, Stater
Bros. has
demonstrated its
commitment to
the community
through charita-
ble contribu-
tions and com-
munity pro-
grams, and dur-
ing the past 10
years, Stater Bros. has donated
over $100 million back into the
communities it serves.  
• Stater Bros. is the largest
donor to the
local food banks
and donates
over 4 million
pounds of prod-
uct each year.  
• The com-
pany has been
named a
Champion for
Children by the
Loma Linda
U n i v e r s i t y
C h i l d r e n ’ s
Hospital for its
contributions of
over $2 million.  
• E a c h
year, thousands
of nonprofit organizations par-
ticipate in the Stater Bros.
Hometown Community Card
Program, which helps these
organizations raise much needed
funds.  
• Stater Bros. has been the
title sponsor of the Stater Bros.
Route 66 Rendezvous in San
Bernardino since 1997.  The
Stater Bros. Route 66
Rendezvous is the largest super-
market chain sponsored event in
America and brings $44 million
into the region during the 4-day
event.
In 2008, Stater Bros. estab-
lished Stater Bros. Charities, a
501(c)3 nonprofit organization,
to help with some of the most
critical needs in communities
throughout Southern California.
In the past two years, Stater
Bros. Charities has raised over
$3.6 million.  Some of the
Jack H. Brown
continued on page 29
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Arrowhead Regional
Medical Center recently intro-
duced its newly automated clin-
ical laboratory, which will
streamline operations and pro-
vide for more cost effective and
timely testing. The clinical labo-
ratory plays a vital role in help-
ing physicians and health care
providers detect, diagnose and
treat illnesses. The ARMC clini-
cal laboratory currently per-
forms more than 2.5 million
tests per year, a figure that will
increase with new patient units
on the hospital’s sixth floor and
expansion of other services.
The new, state-of-the-art
equipment will allow ARMC to
save on costs and time. Clinical
laboratory improvements
include a consolidation from 11
platforms to two platforms, thus
providing a cost savings on
maintenance. The new technolo-
gy also helps the clinical labora-
tory meet the challenge of main-
taining its high quality of serv-
ice with less staff as more expe-
rienced technicians reach retire-
ment age. In addition, the new
equipment provides for more
predictable turnaround times.
Previously, some tests may have
been done once or twice a week,
but now tests are done 24/7,
which means doctors can serve
patients that much faster, says
ARMC Laboratory Manager,
Clarice Choy.
The new technology
includes:
• Hematology depart-
ment: A Sysmex HST XE-5000
system that provides more accu-
rate clinical data and reduced
review times. The reduced
review times provide clinical
laboratory technologists more
time to concentrate on difficult
cases and more specialized tests.
• Chemistry department:
Two Cobas 6000 analyzer
series. This system consolidated
the testing (2.2 million/year)
previously performed by seven
other analyzers. Clinical labora-
tory tests formerly batched are
now performed 24/7.
• “With this new technol-
ogy we can stay on the cutting
edge of clinical laboratory serv-
ices,” said ARMC Chief
Operating Officer, Maureen
Malone. “Our focus is excel-
lence in patient care services
and this new technology
expands our service capabili-
ties.”
Newly Automated Clinical
Laboratory at ARMC
Duralum Purchases an 82k-Square-Foot Corona
Industrial Building
Master Development Corporation (MDC) just closed its second
major Corona industrial deal in the past 30 days. In the latest trans-
action, Duralum Products Inc. paid $5.8 million for an 82.4k square
foot ($70/sf) facility located at 2485 Railroad Street, near the inter-
change of the 91 and 71 Freeways. Duralum, which manufactures
aluminum patio covers and enclosures, is relocating from a smaller
location, also in Corona.
Tim and Landon Hawke of Strata Realty teamed up with Walter
Frome and Bill Livesay of Voit Real Estate Services to represent the
seller, MDC Crown LLC, a partnership between Newport Beach-
based MDC and an undisclosed institutional investor. Duralum was
repped by Brian Hall and Larry Null of Lee & Associates’ Riverside
office.
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The Unforgettables Foundation is a 501c (3) non profit organization founded by Timothy Evans in 1999.
During a decade of clinical ministry to children and their families, Evans assisted families with the many crises sur-
rounding the death of a child-not the least of which are the crushing financial burdens experienced by families with
limited resources.
Assisted by Inland Empire educators, medical professionals, social workers, and morticians, Evans created The
Unforgettables Foundation. Paramount among aspects of the Foundation’s mission is to assist low-income families
provide a dignified, appropriate burial for their children who have died.
The Unforgettables Foundation is operated almost entirely by volunteers. 
The Unforgettables Foundation thanks its many generous donors for their help in supporting our mission. We wel-
come all levels of donation, whether it’s a one-time gift, a monthly donation or the establishment of a matching gifts
program.
For more information call
Office/Hotline:
951-680-9996
or visit
www.theunforgettables.com
February 25, 2010
Tee It Up for an Unforgettable Day: The Unforgettables Foundation is honored to
have PGA Pro John Cook supporting our desert golf tournament. How much better
can it get, a great day of golf with John Cook. And just knowing that your participa-
tion will help pay burial cost for families who have lost a child. The tournament will
be held at the Desert Willow, cost $225 per player. There are sponsorships from
$1,000 to $12,000 available. Please call the foundation to register: 951-680-9996 or
760-837-7373.
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Banks in the Inland Empire
Ranked by Total Assets as of January 1, 2010continued from page. 22
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk-Based Income $ Top Local Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
First National Bank of California 224,819,000 10.49% 9.72% 12.47% 535,000 Donald W. Murray
27. 3727 Arlington Ave. -13.89% President & CEO
Riverside, CA 92506 (951) 788-2265/788-9683
www.fnbnorcal.com
Mission Oaks National Bank 206,158,000 6.91% 8.74% 11.87% 7,340,000 Gary W. Votapka
28. 41530 Enterprise Circle S. -18.48% President & CEO
Temecula, CA 92590 (951) 719-1200/719-1201
gvotapka@missionoaksbank.com
Golden State Bank 161,850,000 3.72% 8.02% 11.13% 3,809,000 Tom Byington
29. 1080 W. Foothill Blvd. -9.87% Chief Executive Officer
Upland, CA 91786 (909) 981-8000/579-6369
www.goldenstatebusinessbank.com.com
Premier Service Bank 161,661,000 2.35% 10.56% 13.39% 151,000 Karry L. Pendergast
30. 3637 Arlington Ave. -6.32% Chief Executive Officer
Riverside, CA 92506 (951) 274-2400/274-2410
kpendergast@premierservicebank.com
Desert Commercial Bank 143,501,000 -0.81% 9.03% 11.52% 1,885,000 Tony J. Swartz
31. 44-801 Village Ct. -1.85% Chief Executive Officer
Palm Desert, CA 92260 (760) 340-7595/340-7599
www.desertbanking.com
BBVA Bancorner USA 139,327,000 -73.73% 7.04% 11.11% 4,145,000 Eugene H. Wood
32. 815 W. Holt Blvd. -24.63% President & CEO
San Bernardino, CA 91762 (909) 460-0129/460-0679
www.bbvabancomerusa.com
First Mountain Bank 137,262,000 -32.90% 11.16% 12.64% 1,368,000 John G. Briner
33. 40865 Big Bear Blvd. -2.28% Chief Executive Officer
Big Bear Lake, CA 92315 (909) 866-5861/866-9247
www.firstmountainbank.com
Chino Commercial Bank, N.A. 103,879,000 6.48% 9.05% 14.06% 454,000 Dann H. Bowman
34. 1551 S. Grove Ave. 41.47% Chief Executive Officer
Ontario, CA 91761 (909) 230-7600/230-5595
dannhbowman@chinocommercialbank.com
Commerce Bank of Temecula Valley 45,727,000 -22.82% 24.08% 27.59% 1,600,000 William C. Demmin
35. 25220 Hancock Ave. 5.61% President & CEO
Murrieta, CA 92562 (951) 973-7400/973-7401
bdemmin@commercebanktv.com
California Bank & Trust 11,297,673 -4.22% 9.04% 11.19% 21,275,000 Christina Toranzo-Hellems/Senior VP
36. 11622 El Camino Real 38.47% 2009 W. Foothill Blvd.
San Diego, CA 92130 Upland, CA 91786
(909) 920-6664/595-4504
www.calbanktrust.com
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by  Jonathan Serafin. Copyright 2010 by IEBJ.
picture is considered Full High
Definition, with a picture quali-
ty about the same as a 2K digital
picture. As you might surmise,
4K and better are out there.
The number 720p is also
HDTV, but not quite as sharp.
Here I must side with the lady of
the house and say that, no, from
across the room you really can’t
tell the difference on the average
TV.
But wait, there’s more. We
are only talking about broadcast
TV so far. Add cable or dish pro-
gramming, DVDs, Apple TV
and other such programming
devices, and you have a differ-
ent issue. While the 720 set will
perform well under these cir-
cumstances, there will be a
noticeable difference. The 1080
TV will be clearer and sharper.
This is because most attachment
and playback devices are
designed to provide a better pic-
ture. Jamming a 1080 picture
into a 720 box will only disap-
point you. I am sorry mom.
Having to sit through a three or
four hour game demands the
best possible picture quality.
And let’s not even bring up
the clarity demands of video
games.
The end of the issue is this.
If you only watch one or two
shows a week, then a 720 flat
screen is just fine. Remember
that the old 20th century analog
TV was only about a 450 line of
projection, so this is an upgrade.
But if you are watching every-
thing from the afternoon news to
whoever is hosting the “Tonight
Show”; or if you rent more than
two movies per week or watch
the On Demand channel every
night; or if you live for the play-
offs, then go 1080p. Your eyes
will thank you. (So will the kids
as well as the neighbors.)
By the way, if you are seri-
ously planning to buy a Blu-Ray
player, you will need 1080p or
you’re just wasting your money.
And yes, as I write this, I can
hear women everywhere holler-
ing, “What? We’ve got a thou-
sand dollars invested in DVDs
The New...
continued from pg. 21
continued on page 36
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Gaining Trust is Never Easy.
Losing It Is.
By Michael Angier
I was on the learning team this week, and  I thought you’d bene-
fit from what happened.
SuccessNet has been doing business on the  Internet for over 12
years. And during that  time, we’ve come to be known as one of the
most trusted sources for personal and professional growth on the
Web. We’re proud  of the fact that people trust us for our  informa-
tion and for how we do business.
But over the past few days, I’ve had a  chance to see just how
skeptical people can be and how seemingly little things will  cause
people—especially new people—to question doing business with us.
It was quite eye-opening and bears some  contemplation—for us
and also for you in  your business.
The first experience was a phone conversation with a subscriber.
He was inquiring about our Diamond Club program and it gave us a
chance to get to know each other a little.
He mentioned that he was feeling better about SuccessNet after
speaking with me. When I asked why he hadn’t before, he mentioned
a Teleseminar we had done last year. He had heard about it too late to
attend live, but when he e-mailed me about a recording, I told him to
stand by as it was going to be available soon.
Apparently, when we announced the availability of the audio file
to our readers, he missed it. And in the process he felt that we had not
followed through. It was perceived as a small breech of trust—but
enough to cause a seed of doubt. I was glad for the opportunity to
clear it up.
There was another event that occurred this week that further
showed me just how careful you have to be when you do not yet have
a relationship of trust.
One of our new members related to me that she was disappoint-
ed in a couple of things. It seems that during our Open House
Conference call (the recording is available on our home page), I had
stated there would be time for some questions and answers. And there
were via the Webcast. Participants could—and did—send in ques-
tions which we answered. But I forgot to leave a Q&A time for those
on the telephone. Once again, my error caused doubt in her mind. 
And this same person was troubled that a link sent to her was not
hot-linked and seemingly invalid. We now had two strikes against us.
Now these things may seem like small things to you. They did to
me at the time. But these experiences made it ever so clear to me how
little things can plant—and nurture—doubt in the mind of the
prospect or customer.
Trust is built slowly. It takes time to gain the confidence of peo-
ple. Making small agreements and keeping them is the way to creat-
ing opportunities for bigger and more important agreements. But
dropping the ball at any point—even in small ways—impedes and
sometimes kills the long-term relationship.
In any relationship, there are no little things. Everything counts.
I’m grateful that with my personal relationships—and with our
long-time readers and members—I’ve built up good “Trust
Accounts.”
Trust accounts are created by consistently doing what you say
you’ll do and always acting with honesty and integrity. When your
trust account is large enough, a small misstep or mistake is easily for-
given or even overlooked. At least they’ll give you a chance to clean
it up.
MANAGEMENT
continued on page 39
Fun at Big Bear
Catch a Magic Carpet Ride at Big Bear Snow Play
Big Bear’s inner tube park, Big Bear Snow Play, is one of two
facilities in Southern California that has Magic Carpet uphill lifts.
Each Magic Carpet ride is comprised of a large moving conveyor
belt, similar to an airport terminal people-mover that transports riders
to the top of snow-packed slopes. The purpose of Magic Carpet rides
is to eliminate
the stress of
climbing the
hill, which in
turn provides
more opportu-
nity for having
fun. 
C h i l d r e n
who visit Big
Bear Lake can
experience the
thrill of inner
tubing down
snow packed
slopes, which are specifically designed for good times. Parents too,
can relive their youthful days and glide down the smooth vertical
incline for a fun-filled ride. Inner tubing at Southern California’s pre-
mier winter wonderland is the ultimate outdoor family outing that
creates memories to last a lifetime. 
Big Bear Snow Play has a ski-resort quality snowmaking system
to ensure there is always snow for inner tubing thrill seekers. To
ensure optimum sliding conditions the park grooms its runs nightly,
just as ski resorts do. Big Bear Snow Play has already blanketed its
slopes with snow and is now open.  In fact, the park has such great
snowmaking capability that inner tubing in Big Bear is expected to
last through April. 
All day passes at Big Bear Snow Play are $25 per person. All day
passes include inner tube rental and Magic Carpet use. The park is
open daily from 10 a.m. to 4 p.m.  Midweek, non-holiday group dis-
counts are available for groups of 35 people or more. Please call 909-
866-4626 for more details.
2010
Book of Lists
Order Today!
$39.00
For more information call (909) 605-8800
or visit www.busjournal.com
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INLAND EMPIRE People and Events
Kobe Japanese Steak House on Restaurant Row in Rancho Mirage donated
10 percent of all Tuesday sales in the month of January to Big Brothers Big
Sisters of the Desert.
Donations from the landmark restaurant will help support mentoring pro-
grams by the organization that served over 500 Coachella Valley children from
age 6 to 18 through 2009.
For more information on Kobe Japanese Steak House visit www.kobe-
bistro.com. For more information about Big Brothers Big Sisters of the Desert
visit www.bbbsdesert.org.
After four years of searching for
a home, the 100th Bomb Group
Foundation found a permanent site
for its exhibit of military artifacts
at the Palm Springs Air Museum.
World War II veterans who par-
ticipated as part of the 100th Bomb
Group were present at the Palm
Springs Air Museum for the unveil-
ing of an exhibit to commemorate
their service.
For more information on the
100th Bomb Group Foundation call
(760) 778-6262 or visit
www.100thbg.com.
The Indian Wells Rotary Club hosted a
gala in January to raise funds for its annu-
al college scholarship program.
KESQ anchor Karen Devine was the
emcee for the gala, while the Bobby
Brown Orchestra provided musical enter-
tainment.
For more information contact Indian
Wells City Councilman and rotary gala
chairman Douglas Hanson at doug@han-
sonco.com.
George Washington Charter Elementary School celebrates a successful electronic recycling event.
Volunteers accepted items such as computers, TVs, printers, cell phones, cameras, stereos and VCRs.
The event raised money for the school’s academic programs and also promote Washington
Charter’s commitment to recycling.
For more information, contact Julie Green at (760) 219-5816 or e-mail plmdsrtgreen@aol.com.
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Top Commercial / Industrial Contractors
Listed Alphabetically
Firm # I.E. Proj. Cmmcl. Bldgs. (in I.E.) # of Licensed Contractors Specialties Clientele/Projects Top Local Exec.
Address (completed) Indstrl. Bldgs. (in I.E.) Company Headquarters Title
City, State, Zip 2009 (Sq. ft. completed) Phone/Fax
E-mail Address
Al Shankle Const. Co., Inc. 80 775,000 1 Concrete Tilt-Up, Industrial & Office, Farmer Bros. Coffee, Al Shankle
1. 3309 Grapevine St. 2,125,000 Mira Loma Tenant Improvements, Schools United Parcel Service, CEO/President
Mira Loma, CA 91752 Santa Ana Unified School District (951) 727-8882/681-7599
Capstone Construction Co., Inc. 31 185,000 2 Office Tenant Improvements, Tri-City Corp. Center, Bruce  T. Heiliger
2. 3651 Third Street 55,000 Riverside Ground up Division, Riv. Comm. Hospital, President
Riverside, CA 92501 Hospital Division University of Phoenix (951) 682-6225/682-6406
bheiliger@capstone-company.com
C.W. Driver Co. 220 1,080,000 3 Commercial, Public, Industrial Maglight, Victoria Gardens, Dana Roberts
3. 4200 Concours Dr., Ste. 350 2,540,000 Pasadena Education, Healthcare Cultural Center, American Red Cross President
Ontario, CA 91764 (909) 945-1919/483-1955
www.cwdriver.com
Fullmer Construction 79 8,854,420 N/A Commercial, Industrial & Office, Riverside Comm. Investors, Bob Fullmer
4. 1725 South Grove Ave. (comm. & indus. total) Ontario Tenant Improvements Stirling Capital President
Ontario, CA 91761 1,760 Bldgs Burlington Coat Factory (909) 947-9467/947-5241
www.fullmerco.com
Inland Empire Builders, Inc. 125  N/A 1 Commercial Construction Sacred Heart Church, Rancho Cucamonga Tracy Elefante
5. 10271-A Trademark St., Ste. 22 N/A Rancho Cucamonga Fire Station #173, The Roman Catholic President/CEO
Rancho Ccamonga, CA 91730 Bistro of San Bernardino, Glennwood Devle. (909) 945-2450/944-7563
tracy@inlandempirebuilders.com
J.D. Diffenbaugh, Inc. 7 2,659,000 1 Commercial Construction, Mountain View Industrial, Aloft Hotel, M. Jack Hawkins Jr.
6. 6865 Airport Dr. Riverside Construction Management, FedEx Freight, Mission Hills President
Riverside, CA 92504 Design, Build Community Church, Canyon Hills (951) 351-6865/351-6880
Market Place info@diffenbaugh.com
JG Construction 78 2,100,000 4 Commercial/Retail Buildings, Cad Tree Capital Investment, June Grothe
7. 15632 El Prado Rd. 4,500,000 Chino Construction Ground Up, Diamond Plaza, Executive Officer/President
Chino, CA 91710 Tenant Improvements Pan Pacific Retail, Longs, Sav-On (909) 993-9393/993-9394
www.jgconstruction.com
info@jgconstruction.com
K.A.R. Construction Inc. 600 780,000 Concrete, University of La Verne, Kurt Rothweiler
8. 1306 W. Brook St. 1,200,000 Ontario General Contracting National R.V., President
Ontario, CA 91762 Rollins Trucking, Union Bank of Calif., (909) 988-5054/983-4106
Empire Towers kurtrothweiler@aol.com
Mc Carthy Building Companies 4 316,000 12 Healthcare, Parking, Education, Metrolink Parking, Loma Linda Univ., W. Carter Chappell
9. 20401 S.W. Birch St., Ste. 300 St. Louis, MO Office Buildings, Hotels Rancho Springs Medical Center, President
Newport Beach, CA 92660 Ridgecrest Regional Hospital (949) 851-8338
nb@mccarthy.com
Oltmans Construction Co. 12 981,162 2 Commercial/Industrial Projects, Corp. Stater Bros., Joe Oltmans II
10. 1701 E. Harry Sheppard Blvd. 2,560,697 Whittier Seismic Retrofit, Inland Empire Gateway, Chino President/CEO
San Bernardino, CA 92408 Tenant Improvements South Industrial (562) 948-4242/695-5299
joltmans2@oltmans.com
Panattoni Construction, Inc. 8 0 1 N/A Hino Motors, Stephen Pankow
11. 34 Tesla, Ste. 110 639,000 Sacramento AMT, Regional Vice President
Irvine, CA 92618 Panattoni Development, (949) 296-2960/387-4940
Piemonte of Ontario www.panattoni.com
Prizio Construction, Inc. 200 29,000,000 3 Comm./Ind. Tilt-Up Constr. Toys R Us of Rialto, David Prizio
12. 151 Kalmus Dr., #N1 (Total) Fountain Valley Comm./Ind. T.I. Rehab., Ontario Airport, Goldstar Electronics, CEO
Costa Mesa, CA 92626 Concr. Only/Superfl. Concr. Floors Aetna Insurance, SDCII (714) 543-3366/543-3388
Ralph Affaitati Construction 42 WND OHC Lic. Industrial/Commercial GSA, Ralph Affaitati
13. 393 W. Athol, #2 San Bernardino Federal Government President
San Bernardino, CA 92401 (909) 889-0131/381-3881
Snyder Langston WND WND 8 Industrial/Commercial, Toyota Motor Sales, Sundance Spas, John Rochford
14. 17962 Cowan WND Irvine Office, Sekisui TA, Corning, Concours, President
Irvine, CA 92614 Retail Corporate Center (949) 863-9200/863-1087
info@snyder-langston.com
W.B. Allen Construction, Inc. 4 20,900 1 Metal Buildings, Apartments Matich Corp., WB Allen
15. 6191 Jurupa Ave. 106,875 Riverside Tenant Improvments, City of Redlands So. Cal. Edison, President
Riverside, CA 92504 Tilt-up General Electric (951) 688-3221/688-7063
wbemail@wballenconst.com
Yeager Skanska Const. Co,Inc.WND WND WND Freeways, Railroads, Caltrans, Corps of Engineers, William McGuimo
16. 1995 Agua Mansa Rd. WND Riverside Flood Control Damage, Streets S.B., Rivers., Orange, LA President
Riverside, CA 92509 Subdivision, Grading Counties, Cities (50), Private(200) (951) 684-5360/684-1644
www.yeagerskanska.com
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organizations that have received
help and support include the
Loma Linda University Cancer
Center and Children’s Hospital,
various Southern California
food banks and self-help organi-
zations, and the Jerry Pettis
Veterans Hospital, which was
given three handicapped acces-
sible vans to transport patients
to and from their doctor’s
appointments.
Brown further stated, “Stater
Bros.’ philosophy for over 74
golden years has been ...We
don’t just do business in a com-
munity… We are part of the
community.  This award is a tes-
timonial to the Stater Bros. way
of being a part of each commu-
nity we are honored to serve!”
Stater Bros...
continued from pg. 22
this initiative are its key suppli-
ers, FXI Foamex Innovations,
UPS, Deslee Textiles USA,
Royal Packaging and the
Brookwood Companies.  This is
the second such time the group
has manufactured the
WorldBed, the first being in the
aftermath of Hurricane Katrina
when they provided 3,000 units
that ended up benefitting more
than 11,000 temporary residents
of the Cajun Dome in Lafayette,
Louisiana.
“There has never been con-
centrated destruction and human
tragedy of the scale seen in
Haiti,” said Anatomic Global
CEO David Farley.  “We learned
from our Katrina relief effort
that in the early stages of a dis-
aster, displaced persons require
very specific sleep surface needs
that align with FEMA’s sustain-
able disaster relief phases. We
wanted to use that expertise to
help – and do it quickly.”
“This effort is part of
Anatomic Global’s corporate
genetic code and we are grateful
to our business partners who
share a commitment to corpo-
rate responsibility with us.”
The specially designed
Anatomic...
continued from pg. 1
continued on page 37
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Top Health Care Medical Clinics/Groups in The Inland Empire
Ranked by number of licensed bedscontinued from page 12
Medical Group # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
Address Employed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted Patients Services Clinic/Group Phone/Fax
E-Mail Address
U.S. Health Works Medical Group 6 Day Occupational 17 1980 100% Yes No Eileen Jazo
38. 1760 Chicago Ave., Ste. J3 10 Health, Industrial No Clinic Manager
Riverside, CA 92507 Medicine (951) 781-2200/781-2220
U.S. Health Works Medical Group 6 Occupational 15 1980 100% Yes No Rosemary Lozano
39. 801 Corporate Center Dr., #130 10 Health, Industrial No Center Manager
Pomona, CA 91768 Medicine (909) 623-1954/623-4988
U.S. Health Works Medical Group 2 Occupational 22 1980 100% Yes No Mark Ramos
40. 2171 S. Grove Ave., Ste. A 5 Health, Industrial No Clinic Manager
Ontario, CA 91761 Medicine (909) 923-4080/930-0704
0 Dental 150 1971 90% Yes NA Chad Tucker
Western University Medical Center 3 Family Practice 16 1983 90% Yes No Alan Cundar
41. 887 E. 2nd St. Ste. C Group No Medical Director
Pomona, CA 91766 (909) 865-2565/ 865-2955
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
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Top Colleges and Universities in the Inland Empire
Ranked by 2008 Enrollmentcontinued from pg. 15
Institution Students: Faculty: Type of Institution Tuition & Fees: On Campus: Top Local Exec.
Address Total Enrollment Full-Time Year Founded Calif. Resident Room & Board Title
City, State, Zip Student-Faculty Ratio Part-Time Non-Resident (Avg. Yearly Cost) Phone/Fax
E-Mail Address
Harvey Mudd College 735 79 Private/4 year $36,635 $11,971 Maria Klawe
18. 301 E. 12th St. 9:1 10 1955 President
Claremont, CA 91711 (909) 621-8000/607-4005
admission@hmc.com
Brandman University (Victor Valley Campus) 630 3 Private $345 per Unit/Undergrad. N/A Jan Hartz
19. 12421 Hesperia Rd. Ste. C-6 12:1 50 (Non-Profit) $415 per Unit/Grad. Director
Victorville, CA 92395 1861 (Orange) (760) 955-7555/955-7444 
hartz@brandman.edu
Western State Univ. College of Law 450 22 ABA Provisionally $15,500 Full Time/ $10,400 Maryann Jones
20. 1111 N. State College Blvd. 20:1 35 Approved Private (Per Semester) Dean
Fullerton, CA 92807 Institution, 1966 Summer Session $872/Unit (714) 459-1101/441-1748
(Non-Resident Same) adm@wsulaw.edu
Chapman Univ. (Coachella Valley Campus) 350 13 Private $345 per unit/Undergrad. N/A David Haigh
21. 42-600 Cook St., Ste. 134 15:1 80 1861 (Orange) $415 grad. Director
Palm Desert, CA 92211 (760) 341-8051/346-4628
Construction was recently
completed on Regency Tower, a
250k-sf.-ft. office building in
Riverside. The 10-story build-
to-suit structure was constructed
over a three-level underground
garage and will be occupied by
the County of Riverside. The
property is located at 3960
Orange Street in Riverside’s
downtown area, near 10th St.
Snyder Langston served as
the general contractor on the
project on behalf of the develop-
er, Silagi Development &
Management Inc, who is based
in Thousand Oaks. Irvine-based
Langdon Wilson was the project
architect.
New Riverside Office Tower Completed
Three County of Riverside
departments, consolidating from
multiple older buildings in the
area, began moving into the
property last month. The district
attorney will occupy eight
floors, and the Probation
Department and County
Counsel will each occupy one
floor.
The building is targeted to
be LEED Certified with sustain-
able features that include water
efficient landscaping with a 50
percent reduction in normal
water usage; water efficient
plumbing fixtures; optimized
energy performance of the
building’s heating and cooling
systems (HVAC) and use of
CFC-free refrigerant in the
HVAC system.
The building features exteri-
or Turkish Travertine stone that
was fabricated in Italy over pre-
cast concrete on the bottom two
levels. The interior main lobby
includes beautiful Roman
Travertine stone columns and
granite floors with cherry mill-
work. There is an exterior plaza
called the “Victims Memorial
Plaza” that includes a black
granite stone wall with more
than 1,500 names etched onto it
similar to the Vietnam Memorial
in Washington.
Other features include a
three-level underground garage
with 325 parking stalls, exten-
sive security system, and an
exterior dome that extends 42
feet above the roof that is 56 feet
in diameter. The top of the dome
is 184 feet above the street mak-
ing it the tallest building in
downtown Riverside.
According to Jason Rich,
LEED AP, with Snyder
Langston and project manager
for Regency Tower, the County
of Riverside made the decision
to purchase the property during
the middle of the construction
phase, changing the original
speculative project into a build-
to-suit.
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Architectural/Engineering Firms
Ranked By Inland Empire Billingscontinued from page. 17 continued on page. 37
Firm Billing $ I.E.Offices Types of Services Industries Served Marketing Contact Top Local Exec.
Address Inland Empire Co. Wide Title Title
City, State. Zip Company Wide Headqtrs. Fax Phone
E-Mail Address E-Mail Address
Wilson & Company, Inc., Engineers $5,090,446 1 Engineering, Railroad, Public Works, Stephanie Guida Larry Long
18. 625 E. Carnegie Drive, Ste. 100 $68,645,162 17 Architecture, Transit Angencies, Marketing Manager Associate Vice President
San Bernardino, CA 92408 Albuquerque, NM Planning, Surveying, Private (909) 806-8099 (909) 806-8000/806-8099
Mapping Services stephanie.guida@wilsonco.comlarry.long@wilsonco.com
Lim & Nascimento Engineering Corp. $5,000,000 1 Construction Management, Cities, Al Hudgens William Nascimento
19. 1887 Business Center Dr. $1,000,000 3 Civil/Highway Engineering, County, Project Director President/CEO
San Bernardino, CA 92408 San Bernardino Structural/Bridge Engineering Sanbag (909) 890-0467 (909) 890-0477
william@lancivil.com
Hall & Foreman, Inc. $4,720,000 2 Civil Engineering, Residential, Education, Kelly Teenor Rob Kilpatrick
20. 14297 Cajon Ave. $11,300,000 4 Surveying, Land Planning, Commercial, Retail Director of Marketing Project Director
Victorville, CA 92392 Tustin Landscape Architecture Municipal, (714) 665-4500 (760) 524-9100/524-9101
Industrial kteenor@hnfinc.com rkilpatrick@hnfinc.com
MSA Consulting, Inc. $4,500,000 1 Civil Engineering, Public Agencies Roger Galli Robert S. Smith
21. 34200 Bob Hope Drive Planning, Utility Building Institutions COO CEO
Rancho Mirage, CA 92270 Rancho Mirage Land Surveying, Environmental (760) 323-7893 (760) 320-9811/323-7893
info@msaconsultinginc.com
KCT Consultants, Inc. $1,500,000 1 Civil Engineering, Industrial, Michele Matzkiw Don Edison
22. 4344 Latham St., Ste. 200 N/A Planning, Commercial Office Manager President/CEO
Riverside, CA 92501 Riverside Land Surveying (951) 341-8945 (951) 341-8940/341-8945
www.kctconsultants.com don@kctconsultants.com
Williams Architects, Inc. $980,000 6 Architecture, Office, Max E. Williams, AIA Max E. Williams, AIA
23. 276 N. Second Ave. Interiors, Commercial, Architect/President Architect/President
Upland, CA 91786 Upland Land Planning Industrial, (909) 981-7207 (909) 981-5188/981-7207
Medical maxw@keyway.net
Wheeler & Wheeler AIA Architects $850,000 1 Residential, Industrial, Private & Municipal, Paul Wheeler Paul Wheeler
24. 133 S. Spring St. Institutional, College Developers AIA CEO
Claremont, CA 91711-4930 Claremont (909) 621-7757 (909) 624-5095/621-7757
www.wheelerarchitects.com
Langdon Wilson Arch. Planning Interiors $70,000 0 Architecture Commercial Robert Keeler J.Patrick Allen
25. 18800 Von Karman Ave., Ste. 200 3 Planning Institutional Senior Associate Partner Senior Partner
Irvine, CA 92612-1517 Los Angeles Interiors Civic (949) 833-3098 (949) 833-9193
pallen@lw-oc.com
CALTROP Corporation N/A 2 Program Management, Public Agencies, na Alex Hashtroudi
26. 1037 W. Ninth St. N/A 10 Project Management, Transportation Agencies, Director GM
Upland, CA 91786 Upland Construction Management Private Developers (909) 931-0061 (909) 931-9331/931-9222
www.caltrop.com
Escalante Architects WND 1 Site Assessment/Selection, Architectural, Commercial, Institutional, Alexander P. Meyerhoff Ana Escalante
27. 121 South Palm Canyon Dr., Ste. 222 4 Land Planning, Environmental Planning, Design, Healthcare, Education, Director of Marketing Founder/CEO
Palm Springs, CA 92262 Palm Springs Computer Modeling and Municipal Services Industrial, Residential (760) 910-3289 (760) 910-3289
ana.escalante@escalantearchitects.com
Hunsaker & Associates Irvine, Inc. WND 3 Planning, Builders, Pam Quenzler Paul R. Huddleston Jr.
28. 2900 Adams St., Ste. A-15 6 Engineering, Public Agencies, Office Manager Principal
Riverside, CA 92504 Irvine Surveying Contractors (951) 352-8269 (951) 352-7200
www.hunsaker.com
L.D. King, Inc. WND 1 Engineering, Residential, Steve Stapleton Steve Stapleton
29. 2151 E. Convention Ctr. Way Surveying, Commercial, President President
Ontario, CA 91764 Ontario Planning Public Works (909) 937-0202 (909) 937-0200
www.ldking.com www.ldking.com
Pitassi Architects, Inc. WND 1 Architecture, Public Agencies, Peter J. Pitassi, AIA Peter J. Pitassi, AIA
30. 8439 White Oak Ave., Ste. 105 Planning, Res. Building Industry, Principal Principal
Rancho Cucamonga, CA 91730 Rancho Cucamonga Interiors Commercial Development (909) 944-5814 (909) 980-1361
pjpaia@mindspring.com
Rick Engineering Company WND 1 Civil Engineering, Land Development, Joan Mumford CPSM Robert A. Stockton
31. 1223 University Ave., Ste. 240 7 Urban Design and Planning, Public Works, Director of Marketing. Principal
Riverside, CA 92507-4563 San Diego Surveying Institutional (619) 908-3583 (951) 782-0707
www.rickengineering.com
Robert A. Martinez Architect & Ass. N/A 1 Architecture, Commercial, Medical, Veronica Martinez Robert A. Martinez
32. 15487 Seneca Rd., Ste. 203 $97,000,000 Planning, Multi-Family, Industrial Office Admin. President
Victorville, CA 92392 Victorville Engineering (760) 241-7854 (760) 241-7858
ramarc1@aol.com
Ruhnau Ruhnau Clarke WND 1 Architectural, Educational, June Lindsey Roger A. Stockton
33. 3775 Tenth St. 2 Planning Governmental, Architect/Principal Principal
Riverside, CA 92501-3669 Riverside Commercial/Industrial (951) 684-6276 (951) 782-0707
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The Apple Farm
2015 Monterey Street 
San Luis Obispo, CA
(800) 255-2040.
The ultimate Best Western
The Best Western Cavalier
has it all.  Rooms that face the
ocean with balconies to enjoy
the view, fireplaces making a
well-appointed room complete
to a position of sophistication.
Bathrooms come with every
amenity that could be desired.
This is one Best Western one
must encounter to believe. Near
Hearst Castle and other attrac-
tions, this is a very romantic
spot and a place that’s memo-
rable.
Best Western Cavalier
9415 Hearst Drive 
San Simeon, CA
(805) 927-4688
Elegance within an experi-
ence
The elegant, distinctive
Madonna Inn is an encounter
within an experience. The histo-
ry and atmosphere will appear in
another article. Space does not
allow me to give it the attention
it deserves. When you visit the
area, just go and enjoy. (Be sure
and check out the men’s room.)
The Madonna Inn - visit
www.madonnainn.com.
Stomp grapes - make wine
“First Crush Wine
Experience” can offer a wine-
making experience from stomp-
ing grapes to pressing to the fin-
ished product. They include a
delightful lunch under the trees
in the vineyard—a great idea for
groups and weddings.
For information and reserva-
tions for groups and weddings
visit the Web site www.first-
crushwinemaking.com.
Interesting olive oil tasting
Pasolivo has olive oil tast-
ings available with olive oils
from their 9000 trees with 12
olive varietals. Olives are
pressed the same day they are
harvested, making this award-
winning oil an exceptional hap-
pening. The various off-the-wall
flavors include Meyer lemon,
lime and tangerine—there are,
of course, more familiar
essences of the unique oils
available. Visitors can tour the
Pasolovo olive press, and have a
tasting at their leisure.
Pasolivo-Olive Oil
8530 Vineyard Drive
Paso Robles, CA 93446
For tour times and informa-
tion call 805/226-8437.
I have only brushed the
availability of this beautiful
area. Need to unwind and relax?
This could be the place.
Getting there is easy:
Driving is your best bet. An
easy drive from Ontario and
L.A. There is a county regional
airport with commercial air
service, Greyhound is available
and Amtrak makes connections.   
Camille Bounds is the
Travel editor for the Western
Division of Sunrise
Publications, Inland Empire
Business Journal.
San Luis...
continued from pg. 43
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Community Colleges in the Inland Empire
Ranked by Enrollment
Institution Students: Faculty: Type of Institution Tuition & Fees: Top Local Exec.
Address Total Enrollment Full-Time Year Founded Calif. Resident* Title
City, State, Zip Faculty-Student Ratio Part-Time Non Resident Phone/Fax
E-Mail Address
Mt. San Antonio Comm. College 40,000 395 Comm. College $20 per Unit John S. Nixon, Ph.D.
1. 1100 N. Grand Ave. 1:30 884 1946 $201 per Unit President
Walnut, CA 91789 (909) 594-5611/598-2303
www.mtsac.edu
Riverside City College 35,785 245 Public $20 per Unit Jan Muto
2. 4800 Magnolia Ave. 1:24 485 1916 $201 per Unit President
Riverside, CA 92506 (951) 222-8000/222-8035
www.rcc.edu
Chaffey College 20,500 240 Comm. College $20 per Unit Henry D. Shannon, Ph.D.
3. 5885 Haven Ave. 1:32 620 1883 $203 per Unit Superintendent/President
Rancho Cucamonga, CA 91737 (909) 652-6000/941-2783
www.chaffey.edu
Victor Valley College 14,000 132 Comm. College $26 per Unit Dr. Robert Silverman
4. 18422 Bear Valley Rd. 1:22 500 1961 $203 per Unit Superintendent/President
Victorville, CA 92392 (760) 245-4271/245-9019
www.vvc.edu
San Bernardino Valley College 12,090 150 Comm. College $21 per Unit Denise Whittaker
5. 701 S. Mt. Vernon Ave. 1:20 252 1926 $210 per Unit President
San Bernardino, CA 92410 (909) 888-1996/889-6849
www.valleycollege.edu
Mt. San Jacinto College 12,000 96 Comm. College $20 per Unit Roger Schultz
6. 1499 North State St. 1:28 350 1963 $201 per Unit President
San Jacinto, CA 93583-2399 (951) 487-6752/654-6236
www.msjc.edu
College of the Desert 11,468 105 Comm. College $20 per Unit Jerry Patton
7. 43-500 Monterey Ave. 1:21 385 1958 $210 per Unit President
Palm Desert, CA 92260 (760) 773-2500/341-9732
www.collegeofthedesert.edu
Crafton Hills College 5,800 76 Comm. College $20 per Unit Gloria M. Harrison
8. 11711 Sand Canyon Road N/A 126 1972 $206 per Unit President
Yucaipa, CA 92399 (909) 794-2161/794-0423
www.craftonhills.edu
Palo Verde College 4,300 42 Public $20 per Unit James W. Hottois
9. One College Dr. N/A 112 1947 $201 per Unit President
Blythe, CA 92225 (760) 921-5500/921-5590
www.paloverde.edu
Barstow Community College 4,100 41 Comm. College $20 per Unit. Tom Armstrong
10. 2700 Barstow Rd. 1:20 104 1959 $204 per Unit President
Barstow, CA 92311 (760) 252-2411/252-1875
www.barstow.edu
Community Christian College 100 1 Private Community $215 per unit Dr. Friedhelm Radandt
11. 251 Tennessee St. 1:8 15 1995 President
Redlands, CA 92373 (909) 335-8863/335-9101
www.cccollege.edu
MASTER DEVELOPMENT CORPORATION AND INSTITUTIONAL
INVESTMENT PARTNER SECURE TENANT FOR 122,000-SQUARE-FOOT
LEASE AT WEST CORONA COMMERCE CENTER
The tenant, Waggin Train,
LLC, will use this property as its
West Coast distribution service
center.
A joint venture between an
institutional investment partner
and Newport Beach-based
Master Development
Corporation (MDC), has
secured a 37-month lease for a
new tenant at its West Corona
Commerce Center, a 321,700-
square-foot, state-of-the-art
manufacturing/distribution/cor-
porate headquarters building
located at 1350 Railroad Street
in Corona.
The $1.3 million lease is for
approximately 122,000 square
feet of industrial space for
Waggin Train, LLC, an
Anderson, South Carolina-based
company that makes and distrib-
utes dog treats. Waggin Train
plans to use this property for its
West Coast distribution opera-
tions. The lease commenced in
January 2010.
“This building offers state-
of-the-art features at a signifi-
cant rental discount to compa-
nies relocating from Orange
County or expanding from adja-
cent markets,” explained Bryan
Bentrott, executive vice presi-
dent for MDC. “In addition,
the building offers excellent
freeway access and a convenient
location for workers living in
the Inland Empire.”
Jeff Brown of Stream Realty
of San Antonio represented the
lessee, Waggin Train, LLC, in
the transaction. Walter A.
Frome and Bill Livesay of Voit
Real Estate Services’ Brokerage
division’s Irvine office repre-
sented the landlord, West
Corona Granite Commerce
Center, LLC. Frome and
Livesay are the exclusive mar-
keting representatives of West
Corona Commerce Center and
they are currently marketing the
remaining 200,000 square feet
of available space at the proper-
ty.
Waggin’ Train, LLC is
America’s leading supplier of
natural jerky treats for dogs. In
addition to its best-selling
Chicken Jerky Tenders, the
company also manufactures a
number of other all-natural dog
treats including Big Blast,
Drumettes, and Freshies
Supreme Green Dental Bones.
Waggin’ Train’s nutritious and
delicious dog treats keep mil-
lions of tails wagging every day. 
continued on page 39
being interrupted by you. Now
you’re a nuisance.
The other problem is that
search engines are designed to
ignore these 140 character mes-
sages. However, there are
strategic ways around that rule
so that your 140 character mes-
sages become the alerts. The
problem is that the search
engines only allow a
certain number of
alerts per source, and
it varies per search
engine. If the search
engines see too many
messages coming
from you during
their standard inter-
val period, they
could flag you as a
search engine spam-
mer and lock you
out. So the best post-
ing interval right
now is posting some-
thing every 48 hours,
as that’s how long it
takes for a message
to go through the
Internet.
Take Your
Publicity to New
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When Planning
Your
2010 Advertising
Budget
Consider the
INLAND
EMPIRE
BUSINESS
JOURNAL
P: (909) 605-8800
F: (909) 605-6688
www.busjournal.com
February
• Commercial R.E. Developers • 2010 Economic Forecast • Banks
• Residential Real Estate • Building and Development-Who’s Building • Commercial/ Industrial Contractors
• Architecture/Land Planning • Business Banking • Residential Builders
• Redevelopment • Architectural Engineering, Planning Firms
March
• Major/MultiEvent Venues • Environmental • MBA Programs
• Financial Institutions • Executive Education • HMOs/PPOs
• Health Care • City Economic and Demographic Data • Residential R.E. Brokers
• Women-owned Businesses
April
• Meetings & Conventions • Women Who Make a Difference • Indian Gaming
• Airports • Meetings/Conventions • So Cal Vacation Spots
• New Home Communities • Travel/Hotels/Tourism • Hotel Meeting Facilities
• Malls & Retail Stores • Commercial R.E. Brokers • Travel Agencies
• Small Business Handbook • Visitors and Convention Bureaus
May
• Economic Development (Riverside Cty.) • Women-owned Businesses • Environmental Firms
• Marketing/PR/Media Advertising • Human Resource  Guide • Employment/Service Agencies
• Insurance Companies • Chambers of Commerce • Law Firms
• Who’s Who in Law • Dental Plans
• I.E. Based Banks
June
• Financial Institutions (1st Quarter, ’10) • Health Care & Services • Hospitals
• Travel and Leisure • High Technology • Savings and Loans
• Employment Agencies • Golf Resorts • Motorcycle Dealers
• Home Health Agencies • Senior Living Centers • Medical Clinics
• Economic Development (San Bernardino County) • What’s New in Hospital Care
July
• Manufacturing • Marketing/Public Relations • CPA Firms
• Distribution/Fulfillment • Media Advertising • Commercial Printers
• Credit Unions • Casual Dining • Ad Agencies/Public Relations Firms
• Event Planning • Building Services Directory • Largest Insurance Brokers 
• High Desert Economic Development • Cities of Irvine and Newport • SBA Lenders
• Staff Leasing Companies Serving the I.E.
August
• Personal/Professional Development • Environmental • Largest Companies
• Employment/Service Agencies • Expansion & Relocations  • Small Package Delivery Services
• Health & Fitness Centers • Women in Commercial Real Estate • Tenant Improvement Contractors
• Caterers • Who’s Who in Banking • Credit Unions
September
• Mortgage Banking • Health Care & Services • Largest Banks
• SBA Lending • Airports • Largest Hotels   
• Independent Living Centers • Golf Guide to Southern California • Golf Courses
• Who’s Who in Building Development
October
• Lawyers/Accountants-Who’s Who • Telecommunications • Internet Services
• HMO/PPO Enrollment Guide • Office Technology/Computers • Long Distance/Interconnect Firms
• Economic Development Temecula Valley • International Trade • Copiers/Fax/Business Equipment
• Financial Institutions (2nd Quarter, ‘10) • Holiday Party Planning • Private Aviation
November
• Retail Sales • Human Resources Guide • Commercial R.E. Development Projects
• Industrial Real Estate • Executive Gifts • Commercial R.E. Brokers
• Commercial R.E./Office Parks • Building and Development • Fastest Growing I.E. Companies
• Educational Services Directory • New Communities • Mortgage Companies
• Title Companies
December
• Financial Institutions (3rd Quarter, ’10) • Health Care • 2011 “Book of Lists”
• Top Ten Southern California Resorts • Professional Services Directory • Business Brokerage Firms
• Temporary Placement Agencies
EDITORIAL FOCUS SUPPLEMENTS LISTS
2010 EDITORIAL SCHEDULE
Levels of Success
SMM is the wave of the
future. And when you combine
your SMM efforts with your
traditional PR avenues, you can
create a publicity campaign that
gets you noticed by prospects,
clients, and key decision mak-
ers. The sooner you put SMM
to work for you, the more prof-
itable your business will be.
Pam Lontos is president of
PR/PR, a public relations firm
based in Orlando, Fla. She is
author of “I See Your Name
Everywhere” and is a former
vice president of sales for
Disney’s Shamrock
Broadcasting.  PR/PR has
placed clients in publications
such as USA Today,
Entrepreneur, Time, Reader's
Digest and Cosmopolitan.
PR/PR works with established
businesses, as well as entrepre-
neurs who are just launching
their company.  For a free pub-
licity consultation, e-mail
Pam@prpr.net or call 407-299-
6128. To receive free publicity
tips, go to www.PRPR.net and
register for the monthly e-
newsletter, PR/PR Pulse!
Editor’s Note:  Pam has
been a good friend to the Inland
Empire Business Journal for
the past 22 years.  Many thanks.
Keys to...
continued from pg. 16
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R E S T A U R A N T R E V I E W
Tour the Historic Winery Weekends between 2:00 pm to 4:00 pm Or by appoinment   •     Listed in the National Register of Historic Places
We can custom design a label
just for you 
using: 
•  Photos • Logos • colors • Invitations • Themes
4231 Wineville Road, 
Mira Loma, CA 91752  
(951) 685-5376  (951) 360-9180
www.galleanowinery.com
• Weddings • Anniversaries
• Birthdays • Special Events
• Graduations  • Holiday Gifts
Wine Tasting
Available Daily
Personalized Wine Labels for any Occasion by
Personalized Wine Labels for any Occasion 
February 2010
Roscoe’s Famous Deli
By Bill Anthony
Peanut shells on the floor.....shells on the floor.......drop your
shells on the floor......hope you are catching on!  Yep, this is a fun, fun
place——a deli——a bar——and great selections of old-fashioned
East Coast sandwiches——thick and delicious.  Don’t be tempted to
eat the peanuts off the floor, they serve free peanuts when you are
seated.  The decor is also as outrageous as the big portion sizes of
their menu.  Look up and see a car continued on page 36
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more competent person were to
advance. They may also go out of
their way to discredit a good
employee so others will not know how advantageous it is to have that
person on their team. Ability discrimination can be tough to curtail
once it starts. However, if you feel your immediate manager is doing
this to you, one way to combat it is to get yourself included in meet-
ings with your superiors—not just your immediate manager or
boss—as often as possible. Put yourself in a position where your
other higher-ups can see your abilities.”
Revenue goals are forced on customers. “We must meet our quar-
terly goals,” is a common line from CEOs and managers. Trouble is,
these quarterly goals are likely out of line with your customers’ goals
because they aren’t looking to give your company a revenue boost.
For example, say your customers know that you push to close
business at the end of every quarter. Knowing your hunger to meet
management’s expectations, they patiently wait until the end of the
quarter to buy. They achieve their goals of getting the best possible
price because they know your company is more likely to discount at
that time. And while you may have met your short-term targets, you
have cost the company long-term revenue. Why? You’ve turned con-
trol of your pricing over to your customers.
“You have to show your customers that they take a risk by doing
this too,” says Loomer. “Their project timelines may be changed or
costly delays may occur because they wait to make their purchase.
You can maintain a healthier and more profitable relationship with
your customers by keeping your goals in sync with theirs as you
interact with them on a regular basis. Learn to think long-term and
your customer relationships will significantly improve. Customers
might even start taking your phone calls if they know you always
keep their interests in mind.”
Employees have no power. Empowerment—enabling people to
make decisions with minimal direction and trusting their judgment—
is a good thing. It allows you to delegate tasks and helps your organ-
ization run more efficiently. It makes your life easier and improves
your employees’ levels of satisfaction. Make sure you are allowing
employees to take full control of their positions. Do not create a cor-
porate culture where employees must go to their managers before
they make every little decision.
“Empowerment is most effective when it is shared among people
with a common goal,” says Loomer. “Individual goals may not be
identical, but if the whole group is moving in the same direction, stay
out of each other’s way and watch the magic happen.”
You’re trying to fix what isn’t broken. Change isn’t always a bad
thing, but lots of great initiatives get screwed up for the sake of
change. The only reason to change something is to make it better
than it was previously. The ultimate goal should always be improve-
ment.
“When making changes, make sure that the effectiveness of your
change initiative can be measured,” says Loomer. “In other words,
when your initiative is over, will you be able to tell a difference? And
if you can tell a difference, will it be because of the change you put
in place or because of some other event? If you haven’t achieved a
goal over a certain period of time, don’t immediately dismiss your
efforts as futile. Take an objective look at your findings and see if the
trends are headed in the right direction. If they are, then you may
want to test the change a little longer or maybe it needs a little tweak-
ing. The point here is, don’t change things for the sake of change.
Change them for the sake of improvement.”
“It’s time to stop accepting corporate BS as the status quo,” says
Loomer. “It’s clearly no way to run a sustainable business, and we
could use some sustainability in our corporate environment right
now. The more people who say
Bullsh*t...
continued from pg. 14
continued on page 39
and now you’re going to run out and
buy a new toy that plays more
expensive copies of the same
movie? I don’t think so. “
When Thomas Jefferson promised us domestic tranquility, he
never envisioned 21st century home entertainment.
(Aren’t you glad I didn’t bring up Bose Dolby Surround Sound?)
The New...
continued from pg. 25
Haiti Needs Your Help
Text “HAITI” to 90999 to donate $10
www.redcross.org
hanging from the ceiling, look at the
wall and see a motorcycle—better
yet, look at all the giant-screen TVs
for great sporting events and
more.  
The service is super
friendly and fast with back-
ground music dating back to
rock and roll of the ‘50s,
‘60s and ‘70s.  
A few not-to-miss menu
items are Rod’s StairMaster
Beef Brisket
($11.95).......Italian Beef
( $ 1 1 . 9 5 ) . . . . . . . . . . . T h e
“Capone” ($11.95).....and St.
Louis-style Pork Ribs
($19.95).
Go on a Friday and
Saturday night, after 9:00
p.m., and you can listen to
live music (bands) along
with having a great meal.
Go to their Web site at
Roscoesfamousdeli.com then head over to the deli in Chino Hills—
——but, go “Hungry.”
Roscoe’s Famous Deli is located at 14700 Pipeline Avenue in
Chino Hills and the phone number is (909) 597-5973.
Roscoe’s...
continued from pg. 35
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Architectural/Engineering Firms
Ranked By Inland Empire Billingscontinued from page. 31
Firm Billing $ I.E.Offices Types of Services Industries Served Marketing Contact Top Local Exec.
Address Inland Empire Co. Wide Title Title
City, State. Zip Company Wide Headqtrs. Fax Phone
E-Mail Address E-Mail Address
Smith Consulting Architects WND 1 Master Planning, Manufacturing, Thomas Noto Cheryl Smith
34. 78-000 Fred Waring Dr., Ste. 201 WND 2 Architectural Design, Office, Director of Business Development President
Palm Desert, CA 92211 San Diego Interior Design Retail (760) 269-3889 (760) 797-1377
info@sca-sol.com
Turner & Associates WND 1 Architectural Design, Commercial, Rufus L. Turner, AIA Rufus Turner
35. 1182 N. Monte Vista, Ste. 19 1 Interior Design Institutional, Industrial Owner Owner
Upland, CA 91786 Upland Healthcare (909) 608-3207 (909) 608-9200
rufus@uia.net
Walling & McCallum/Limited WND 1 Architecture, Residential, Hotel/Restaurant, John C. Walling John C. Walling
36. 45-190 Club Dr. N/A Planning, Commercial, Industrial, President President
Indian Wells, CA 92210 Indian Wells Engineering Cities, Recreation, Medical (760) 360-0786 (760) 360-0250
Willdan Associates WND 1 Municipal Engineering Public Agencies Crescent Wells Win Wesfall
37. 650 Hospitality Ln., Ste. 400 $5,000,000 19 Service Marketing Director Chairman of the Board
San Bernardino, CA 92408-3317 Anaheim (714) 940-6300 (909) 386-0200 
respalin@willdan.com
“transitional” mattresses are
encased in a rugged nylon cover
and are specially treated to be
moisture resistant. The piece
meets the standard configura-
tion for most relief effort cots
and has a specially designed
strap so it can be rolled, secured
and carried over one’s shoulder.
Each product includes care and
use instructions and an
announcement in English,
French and Creole, stating it is a
gift from members of the U.S.
bedding industry.
In addition to the donation
of mattresses, Anatomic Global
also said it was re-investing all
its corporate profits in the first
quarter of 2010 to manufacture
WorldBeds for Haitian relief.
Farley said that many of
Anatomic Global’s distributors
and retailers were also in the
process of joining the program
along with other suppliers. He
has also welcomed other mat-
tress manufacturers to work
with Anatomic Global on this
initiative. 
“We welcome everyone to
join with us in this critical proj-
Anatomic...
continued from pg. 29
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BUSINESS JOURNAL • PAGE 38
M A N A G E R ’ S  B O O K S H E L F
Best-selling Business Books
“The Coaching Connection: A
Manager’s Guide to Developing
Individual Potential in the Context of the
Organization”
By Paul J. Gorrell, Ph.D. and John Hoover, Ph.D.;
AMACON Books, New York, New York; 2009;
266 pages;  $29.95.
Here are the current top 10 best-selling books for business. The
list is compiled based on information received from retail book-
stores throughout the U.S.A.
1. “SuperFreakonomics: Global Cooling, Patriotic Prostitutes,
and Why Suicide Bombers Should Buy Life Insurance,” by
Steven D. Levitt & Stephen J. Dubner (HarperCollins…$29.99) (5)*
The author of “Freakonomics” strikes again. 
2. “Too Big to Fail: The Inside Story of How Wall Street and
Washington Fought to Save the Financial System—and
Themselves” (Penguin Group…$32.95) (2)
Does the size of a failing company dictate government rescue?
3. “How to Smell a Rat: The Five Signs of Financial Fraud,” by
Ken Fisher (John Wiley & Sons…$24.95) (1)*
When an investment seems too good to be true, it usually is. 
4. “In FED We Trust: Ben Bernanke’s War on the Great Panic,”
by David Wessel (Crown Publishing…$17.54) (3)
What happened in “the Fed” during 2008 and 2009.
5. “Outliers: The Story of Success,” by Malcolm Gladwell (Little,
Brown & Co…$27.99) (4)
Why the cause of success can be linked to where you were born.
6. “The Sellout: How Three Decades of Wall Street Greed and
Government Mismanagement Destroyed the Global Financial
System,” by Charles Gasparino (HarperCollins…$27.99) (8)
How greed and incompetence brought the financial system down.
7. “Panic: The Story of Modern Financial Insanity,” by Michael
Lewis (W.W. Norton & Co…$27.95) (6)
How underpricing financial risks led to economic catastrophe.
8. “The Secret of Shelter Island: Money and What Matters,” by
Alexander Green (Wiley & Sons…$26.95) (7)
A road map to a rich life with or without lots of money.
9. “The Madoff Chronicles: Inside the Secret World of Bernie
and Ruth,” by Brian Ross (Hyperion…$19.99) (9)
How Bernard Madoff made the original Ponzi scheme look small.
10. “Suze Orman’s 2009 Action Plan,” by Suze Orman (Spiegel &
Grau…$9.99) (10)
Suze offers her classic advice for survival in tough times.
____________________
*(1) -- Indicates a book’s previous position on the list.
**   -- Indicates a book’s first appearance on the list.
Just in case you’ve been
totally distracted by the finan-
cial events of the past 18
months, there has been renewed
emphasis in mid-sized and larg-
er companies on coaching. This
time around there’s a difference.
In past years most of the empha-
sis on coaching has been on the
“how-we-do-things-around-
here” approach. The focus is
now on developing leadership
qualities, beginning shortly after
a likely candidate is hired.
The co-authors, Gorrel and
Hoover, don’t truly come down
on one side or the other of the
ultimate question about leader-
ship. That question is whether
true leadership traits can actual-
ly be taught or even coached
into existence. The most they
are willing to infer on that topic
is that leadership is probably a
combination of natural abilities
which can be refined into practi-
cal skills through good coach-
ing. It’s not clear whether that’s
a useful inference or not. 
Far more useful to manage-
ment coaches and coaching con-
sultants is the authors’ approach
to the coaching process, which
they call the “Contextual
Coaching” Process, which
blends the individual being
coached within the context of a
single corporate culture. The
authors define this as:
“The Contextual Coaching
process provides leadership
development to everyone who
shows potential. All growth and
development of your coaching
clients take place within the
context of the organization. As
the coaching progresses, the
identity, agenda, and priorities
of your clients begin to merge
with those of the organization,
resulting in more continuity and
consistent alignment between
the organization’s needs, the
clients’ needs, and ultimately
your clients’ performance.”
Initially, it may be confusing
to understand the terms “clients”
and “co-clients” used through-
out the book. Keep in mind that
the authors are consultants, and
when they refer to clients, they
are talking about two entities.
First, there is the organization
(and its managers) who hire
coaching consultants. Second,
there is the individual (or team)
within an organization who
receives the coaching. 
One of the most interesting
areas of the book deals with
what the authors call the “Area
of Behavioral Focus: Culture.”
They make the point that organi-
zational culture is likely to be
the single most important factor
in making coaching effective.
As they put it:
“For the individual and for
the organization, culture is in
control. But is culture an inde-
pendent power that influences
us and takes us to places we
never intended to go, or is cul-
ture merely a reflection of our
own collective biases, behav-
iors, beliefs, and values? That
debate will need to play out in
another forum.
“What we are looking at
now, from a high-level perspec-
tive, is the fact that culture
encompasses everything in the
organization. If you think of an
organization as a physical, car-
bon-based, biological body, cul-
ture would be the DNA. The
good thing about culture,
though, is the fact that, unlike
DNA, it can be re-engineered.”
Here’s one example of what
they mean. If a culture honors
and rewards only short-term
performance and not long-term
planning, there’s likely to be
very little long-term planning.
More likely, long-term planning
will then consist of individually
selling the most profitable seg-
ments of the company and lay-
ing off everyone. That’s a plan
that corporate executives can
only do once and is not normal-
ly considered an example of
good organizational leadership.
“The Coaching Connection”
is primarily directed to inde-
pendent human resources and
talent management consulting
companies. Most of the “how
to” information is directed to
them. If you’re in that category,
or possibly a human resources
specialist for a large company,
the book is a good first step in
leadership coaching.
-- Henry Holtzman
February 2010
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enough is enough, the better
chance we have of returning to a
corporate culture in this country
that is based more around
achieving the American Dream
for all than supporting corporate
hells that benefit only those who
are willing to backstab and lie
their way to the top.”
For more information,
please visit www.corporatebull-
shitguide.com.
Bullsh*t...
continued from pg. 36
But when trust accounts are
not yet established, these mis-
steps can be deal killers.
It’s something to think
about.
Michael Angier is founder
and CIO (Chief Inspiration
Officer) of SuccessNet—a sup-
port network helping people and
businesses grow and prosper.
Visit the Websites for additional
information..
http://SuccessNetResources.
com
http://SuccessNet.org
Gaining Trust...
continued from pg. 26
on maintenance agreements for
our copier machines in our
headquarters building.”
You’ll make a strong
impression and increase your
chances of acceptance when you
can be short, clear, and concise.
Be prepared and practice.
Contact Patricia Fripp at
www.Fripp.com, (415) 753-
6556, or PFripp@Fripp.com.
Selling Yourself...
continued from pg. 13
says. “It sends an unfavorable
message.”
“There are plenty of oppor-
tunities to manage up,” Studer
concludes. “Do it when things
are going well, when you have
good news to share, or when you
need direction on how to achieve
specific goals.  When you look
for ways to focus on the positive,
you will find them. And they
will ripple outward, creating
more opportunities. Ultimately,
you’ll find that managing up
makes you a better leader, your
employees better employees,
and your organization a better
organization. It’s a win for
everybody.”
For more information, visit
Studer Group Website
www.studergroup.com.
The Art...
continued from pg. 18
www.BergmanWindowWashing.com
up to 25 years for fixed assets.
SBA’s 504 Loan Program
is designed to assist entrepre-
neurs obtain long-term, fixed-
rate financing for capital assets
like the purchase of real estate
and equipment with a minimum
useful life of 10 years.
Recognizing that small busi-
ness owners sometimes have
more difficulty getting tradi-
tional business financing but
need funds to grow, the SBA
504 loan provides financing for
entrepreneurs to invest in their
own facilities, continue to
expand and create new jobs.
Small business owners can buy
their own building or expand
their existing facility to accom-
modate increased sales and
more staff. The community gets
the benefit of additional jobs,
business growth and tax rev-
enues from a growing small
business.
SBA Lending...
continued from pg. 8
landscaping and gardens, Glen
Ivy Hot Springs Spa features 19
pools and spas and unique attrac-
tions including naturally thermal
mineral water baths and Glen
Ivy’s famous “Club Mud,”
California’s only therapeutic red
clay mud bath.  Celebrating 150
years of healing water and
extraordinary service in 2010,
Glen Ivy Spas in Corona, Brea
and Valencia welcome over
250,000 guest visits annually and
employ 450 people in Southern
California.  A Founding Seed Spa
in the Green Spa Network and
member of the International Spa
Association (ISPA) and the Day
Spa Association, Glen Ivy Hot
Springs Spa was named Favorite
Day Spa, Favorite Mineral
Springs Spa, and Favorite
Affordable Spa in Spa
Magazine’s 2009 Reader’s
Choice Awards.
Glen Ivy...
continued from pg. 3
More information is avail-
able at www.waggintrain-
brand.com.
Master Development
Corporation (“MDC”) special-
izes in the development and
acquisition of industrial proper-
ties and business parks through-
out Southern California. More
information is available at
www.masterdevelopment.com.
Master...
continued from pg. 33
and the greater its ability to
weather an economic downturn.
Editor’s Note:  In today’s
statewide budget problems, pro-
grams such as the PAES pro-
gram are solutions and must be
preserved for the future of the
local economy.
Securing...
continued from pg. 5
nificant contributor to the local
economy. A study conducted by
Dean Runyan & Associates esti-
mated that visitor spending in
the Temecula Valley in 2007
reached $604.7 million, a 10.5
percent increase from 2006.
Tourism-related employment in
2007 reached 6,620 workers, up
2.6 percent from 2006 and 21.8
percent from 2000.  Tourism-
related spending in 2007 result-
ed in $23.6 million in taxes to
local and state coffers, up 9.6
percent from a year ago and
16.6 percent from 2000, accord-
ing to the report.
Ferguson...
continued from pg. 3
ect,” Farley added.  “We have
developed the specifications,
manufacturing and logistical
program and welcome the par-
ticipation of others in this effort.
Founded in 1989, Anatomic
Global, Inc. sets itself apart by
raising the bar on the manufac-
ture and supply of “proudly
made in the USA” environmen-
tally-friendly mattresses and
bedding.  The company upholds
a 360-degree green manufactur-
ing commitment in three ways –
by developing applications for
its innovative and sustainable
plant-based formulas; by lead-
ing the industry with its zero-air
emissions manufacturing
process; and by applying the
most efficient direct-to-store
and consumer-direct delivery
methods for a reduced carbon
footprint.
In 2008, the company
launched the Ecomfort Mattress
brand of mattresses featuring its
signature, patented
EcoMemoryFoam™ extreme
open-cell plant-based memory
foam.  For more information,
visit www.ecomfortmattres-
s.com.
Anatomic...
continued from pg. 37
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A ROADSIDE 
ATTRACTION
69197 TWENTYNINE PALMS
HIGHWAY
TWENTYNINE PALMS, CA
92277
ACCLAIM INSURANCE
AGENCY
69197 TWENTYNINE PALMS
HIGHWAY
TWENTYNINE PALMS, CA
92277
ALL CUSTOM 
JANITORIAL SERVICES
2601 N. DEL ROSA BLVD.
SAN BERNARDINO, CA
92404
ALVAREZ TIRE SERVICE
18343 COURTNEY CT.
BLOOMINGTON, CA 92316
AMISTAD CRISTIANA
INTERNACIONAL
8301 ELM AVE. 
RANCHO CUCAMONGA,
CA 91730
ANGELS FASHION 
OUTLET
1409 GARDEN ST. 
REDLANDS, CA 92373
APACHE TRAILERS
12001 PIKE ST. 
RIVERSIDE, CA 92505
ARTISANS
8900 BENSON AVE.
STE. D 
MONTCLAIR, CA 91763
B N D OUTLET
22421 BARTON RD.
STE. 359 
GRAND TERRACE, CA
92313
BETTER HVAC SERVICE
22239 FLATHEAD RD.
APPLE VALLEY, CA 92307
BIG BEAR CLEANING
SERVICE
929 W. SHERWOOD BLVD.
BIG BEAR CITY, CA 92314
BLACK ANCHOR 
COLLECTIVE
13567 MAIN ST. 
HESPERIA, CA 92345
BOYD LUMBER 
COMPANY, INC.
1400 E. ARROW HIGHWAY
UPLAND, CA 91786
BRYANT SOUTHERN 
CALIFORNIA SALES AND
DISTRIBUTION
1090 E. COOLEY AVE. 
SAN BERNARDINO, CA
92408
CODEBLUEPHOTOBOOTH
1613 N TULARE WAY
UPLAND, CA 91784
COLTON INDONESIAN
SEVENTH DAY
ADVENTIST CHURCH
292 EAST E. ST. 
COLTON, CA 92324
DOLLARS & SENSE
INVESTMENT GROUP
1904 N. KELLY AVE.
UPLAND, CA 91784-1571
EMPLOYEE TO 
ENTREPRENEUR NOW
1880 BIG OAK AVE. 
CHINO HILLS, CA 91709
EXPRESS SERVICES
431 ASHWOOD DR. 
BIG BEAR CITY, CA 92314
FOCUS TECHNOLOGIES
15037 CALLE VERANO
CHINO HILLS, CA 91709
FOREVER SOUL
DELIVERY & CATERING
SERVICES
4420 VARSITY AVE.
STE. 1013 
SAN BERNARDINO, CA
92407
GRUMPY TRUCKING
7062 VICTORIA AVE. 
HIGHLAND, CA 92346
HIGH DESERT CARRIER
16015 LINDERO ST. 
VICTORVILLE, CA 92395
JMCREATIVE 
PROMOTIONS
13455 BRAMBLE LN. 
VICTORVILLE, CA 92394
JOLENE’S FASHIONS
41788 TANAGER DR. 
BIG BEAR LAKE, CA 92315
KF CONSTRUCTION
877 W. 4TH ST., STE. D
BEAUMONT, CA 92223
KNOTTY BY NATURE
UNFINISHED FURNITURE
310 ALABAMA ST. 
REDLANDS, CA 92373
MARASKA-MAURY
PRODUCTIONS
11910 TIMBER MOUNTAIN
CT. 
RANCHO CUCAMONGA,
CA 91739
NEIGHBOR 4 HIRE
9167 ALMOND ST. 
ALTA LOMA, CA 91737
PRECISION REALTY AND
MANAGEMENT
58080 29 PALMS HWY. 
STE. 104 
YUCCA VALLEY, CA 92284
REMNANT AMERICA
13507 BIG SKY CT.
YUCAIPA, CA 92399
ROYAL CHINESE 
INDONESIAN FOOD
1532 BARTON RD. 
REDLANDS, CA 92373
S & F TRUCKING
9630 ALBERTA CT. 
PHELAN, CA 92371
S.V.GENERAL
CONTRACTOR
205 ELIZABETH LN.
UPLAND, CA 91786
SPORT TRAILERS
271 SOUTH “I” ST. 
SAN BERNARDINO, CA
92410
STORAGE OUTLET
13879 CENTRAL AVE.
CHINO, CA 91710
SUSAN KASEY
12602 10TH ST. 
CHINO, CA 91710
THE ALOHA PLACE II
11512 PEMBROKE ST.
LOMA LINDA, CA 92354
THE UNIT CONSULTING
629 MAIN ST. 
BIG BEAR LAKE, CA 92315
TOMMY AUSTIN FLORIST
10730 FOOTHILL BLVD.
STE. G120 
RANCHO CUCAMONGA,
CA 91730
TOTALINE SOUTHERN
DISTRIBUTION
1090 E. COOLEY AVE. 
SAN BERNARDINO, CA
92408
VISTRO GLOBAL
RESOURCES
15657 WILLOW DR.
FONTANA, CA 92337
W.S. - ETRADING
6587 SHEFFIELD ST.
CHINO, CA 91710
WATKINS ENGINEERING
1068 JACARANDA RD.
COLTON, CA 92324
WINDOW TINTING PLUS
15150 SLOVER AVE.
FONTANA, CA 92337
99 CENTS & UP
625 S. RIVERSIDE AVE. 
STE. C-D 
RIALTO, CA 92376
TUTTIMELON ONTARIO
ONE MILLS CIRCLE
STE. 117 
ONTARIO, CA 91764
A-1 BUDGET HOME &
OFFICE CLEANING
2889 N. GARDENA ST. 
SAN BERNARDINO, CA
92407
AAA CUSTOM 
UPHOLSTERY
15354 7TH ST. 
VICTORVILLE, CA 92395
ACCESS WOMEN’S
HEALTHCARE, INC.
756 E. HIGHLAND AVE. 
SAN BERNARDINO, CA
92404
ACCURATE LIVE SCAN
FINGERPRINTING
5690 SCHAEFER AVE. 
STE. H 
CHINO, CA 91710
ALSTON 
TRANSPORTATION
3498 N. LUGO AVE. 
SAN BERNARDINO, CA
92404
ARTISANS
8900 BENSON AVE.
STE. D 
MONTCLAIR, CA 91763
AUTOMOTRIZ 
MICHOACAN
770 E BASELINE 
SAN BERNARDINO, CA
92410
BASELINE AM/PM
790 BASELINE ST. 
SAN BERNARDINO, CA
92410
BEL CIBO
3060 CHINO AVE. 
STE. A
CHINO HILLS, CA 91709
BIO-SCENE
901 E. WASHINGTON ST.
STE. 126 
COLTON, CA 92324
BLUE JAY PHYSICAL
THERAPY
27172 HIGHWAY 189 
BLUE JAY, CA 92317
BRAZELTON AND 
ASSOCIATES INSURANCE
AGENCY
13461 SAN LUIS AVE.
CHINO, CA 91710
CALICO JUNCTION 
CONSTRUCTION
35533 SOUTH ST. 
DAGGETT, CA 92327
CHRISTINE SUMMERS
5063 JADEITE 
ALTA LOMA, CA 91737
COTTEN CONSTRUCTION
721 NEVADA ST.,
STE. 402 
REDLANDS, CA 92373
CREATIVE 
INTELLECTUAL
SOLUTIONS
495 E 3RD ST. 
STE. M11 
SAN BERNADINO, CA 92410
DAVID PALMESA - LOCK-
SMITH
39666 PROSPECT DR. 
FOREST FALLS, CA 92339
DED TRUCKING
13524 BOULDER LN. 
VICTORVILLE, CA 92392
DEEP CREEK 
CONSTRUCTION SCHOOL
8280 DEEP CREEK RD.
APPLE VALLEY, CA 92308
DIVINITY HAIR SALON
339 S. MOUNTAIN AVE.
UPLAND, CA 91786
FARIAS BROTHERS
TRANSPORT
9174 LOS BANOS RD.
OAK HILLS, CA 92344
FLOOR CO. & CABINETS
9451 CENTRAL AVE.
MONTCLAIR, CA 91763
FRESH START YARD
CARE
1331 SUNSHINE AVE.
BARSTOW, CA 92311
GREER NUTRITION
16486 OLALEE RD. 
APPLE VALLEY, CA 92307
HAVOC OBSESSION
12180 RIDGECREST RD. 
STE. 532 
VICTORVILLE, CA 92395
JANI KING 680 
COMMERCIAL CLEANING
SERVICES
9489 CEDAR GLEN CT.
RANCHO CUCAMONGA,
CA 91730
KAHUNA BAIL BONDS
12998 HESPERIA RD. 
STE. 202 
VICTORVILLE, CA 92395
KING OF KINGS ENGINES
16701 WALNUT ST. 
HESPERIA, CA 92345
LAZER BACKHOE 
SERVICE
7111 DEER CANYON 
CORONA, CA 92880
LE GARDENING 
SERVICES
1346 MASSACHUSETTS
AVE. 
SAN BERNARDINO, CA
92411
LEFT COAST DIGITAL
12970 PALMDALE RD.
STE. B & C 
VICTORVILLE, CA 92392
M&M TRANSPORTATION
11897 CALABASH AVE.
FONTANA, CA 92337
MARIE'S BEAUTY SALON
547 W. 14 ST. 
SAN BERNARDINO, CA
92405
MARTINEZ 
HOUSEKEEPING
130 E GREVILLEA ST.
ONTARIO, CA 91761
MEDINAS TRUCKING
10833 LINDEN AVE.
BLOOMINGTON, CA 92316
MEMO EXPRESS
2505 W. FOOTHILL BLVD.
STE. 1 
SAN BERNARDINO, CA
92410
MIDWAY HOME 
SOLUTIONS
14444 ATSTAR DR. 
VICTORVILLE, CA 92395
MISSION CRISTIANA LA
HERMOSA
9391 CYPRESS ST.
FONTANA, CA 92335
MR ALARM
1195 N. MAPLE AVE.
FONTANA, CA 92336
PEPSONGS
15218 SUMMIT AVE. 
STE. 300 
FONTANA, CA 92336
PHELAN BUILDING 
SOLUTIONS
12355 RIGGINS RD. 
PHELAN, CA 92371
QUEST CHIROPRACTIC
202 E. AIRPORT DR. 
STE. 140 
SAN BERNARDINO, CA
92408
RAPID LIFT SERVICES
1123 DOVER DR.
SAN BERNARDINO, CA
92407-5343
RE E BROKERS 1
13403 KIRKWOOD DR.
VICTORVILLE, CA 92392
REDLANDS COMPLETE
AUTO
1647 W. REDLANDS BLVD.
STE. L
REDLANDS, CA 92373
RITECK DRAFTING 
SERVICES
16731 SANTA ANA AVE.
STE. 310382 
FONTANA, CA 92337
SANDOVAL CARPETS
291 N QUINCE AVE. 
RIALTO, CA 92376
SHANNON'S TREE 
SERVICE
11738 MT. GUNNISON CT.
RANCHO CUCAMONGA,
CA 91737
SOFT TISSUE LASER
TRAINING
797 SAN BERNARDINO
AVE. 
SUGARLOAF, CA 92386
SOUTHRIDGE CLEANERS
14050 CHERRY AVE. 
STE. I 
FONTANA, CA 92337
SUBWAY # 2126
710 N. ARCHIBALD AVE.
STE. A
ONTARIO, CA 91764
VANGUARDIA
575 S. SAN BENITO AVE.
COLTON, CA 92324
VICTORI AUTO
26494 E. 9TH ST. 
HIGHLAND, CA 92346
VILLA’S TAXES & YEAR
ROUND BOOKKEEPING
SERVICES
2234 S. MOUNTAIN AVE.
ONTARIO, CA 91762
XPESS SHIPPING &
POSTAL
12345 MOUNTAIN AVE.
STE. N 
CHINO, CA 91710
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PARKER, KRISTY
42361 HARWICK LN.
TEMECULA, CA 92592
DW DESIGNS
38648 FALKIRK DR.
MURRIETA, CA 92563
WILSON, DIANE ELAINE
38648 FALKIRK DR.
MURRIETA, CA 92563
GRE FORECLOSURE 
SPECIALISTS
29995 TECHNOLOGY DR.
STE. 300
MURRIETA, CA 92563
PEBLEY, TERRI LEE
37338 DE PORTOLA RD.
TEMECULA, CA 92592
NEBEL
10942 KENMORE ST.
MIRA LOMA, CA 91752
ORTEGA, HUMBERTO
10942 KENMORE ST.
MIRA LOMA, CA 91752
HARKSTER
24474 WAGON WHEEL LN.
WILDOMAR, CA 92595
HARKEY, JAMES ARTHUR
24474 WAGON WHEEL LN.
WILDOMAR, CA 92595
SOUTH COAST
LANDSCAPE
44830 VIA PINO
TEMECULA, CA 92590
RAMA LANDSCAPE INC.
44830 VIA PINO
TEMECULA, CA 92590
RDOG91X TREASURE
CHEST
14283 MARTIN PL.
RIVERSIDE, CA 92503
KABARSKY II, RICHARD
THOMAS
14283 MARTIN PL.
RIVERSIDE, CA 92503
ANG PAINTING
2124 ALFALFADALE ST.
PERRIS, CA 92571
ANDRADE, LILIA
2124 ALFALFADALE ST.
PERRIS, CA 92571
(MCS) MODERN 
COMBINED SERVICES
11842 WILD FLAX LN.
MORENO VALLEY, CA
92557
DUTALE, INC.
11842 WILD FLAX LN.
MORENO VALLEY, CA
92557
M & H TRANSPORT, INC.
34005 GILMANS SPRINGS
RD., STE. 1
MORENO VALLEY, CA
92555
E AND G FABRICATION
1595 POTTER RD.
SAN JACINTO, CA 92582
WORM, EMIL HAROLD
24030 JUNIPER HILLS RD.
HOMELAND, CA 92548
CYNTHIA
LAMONTAGNE’S
ACCOUNTING & DATA
ENTRY SERVICE
3293 CHARDONEY WAY
MIRA LOMA, CA 91752
LAMONTAGNE, CYNTHIA
3293 CHARDONEY WAY
MIRA LOMA, CA 91752
J.M.H. DISTRIBUTING CO
22210 CANYON DR.
WILDOMAR, CA 92595
HOGAN II, JOHN
MICHAEL
32789 STARLIGHT ST.
WILDOMAR, CA 92595
DISTRIBUTING CO.
22210 CANYON DR.
WILDOMAR, CA 92595
A.N.T MANUFACTURING
18273 GRAND AVE., STE. 1 
LAKE ELSINORE, CA 92530
A NEW TOMORROW
MANUFACTURING LLC
34320 ORANGE ST.
WILDOMAR, CA 92595
MAJESTY VILLAGE
8595 PHILBIN AVE.
RIVERSIDE, CA 92503
GRAY, THURE RICHARD
31539 SUNNINGDALE DR.
TEMECULA, CA 92592
ON THE GO NOTARY
SERVICE
37630 NEWCASTLE RD.
MURRIETA, CA 92563
RODARTE, BARBARA
JEAN
37630 NEWCASTLE RD.
MURRIETA, CA 92563
A PROCESS SERVICE
26661 CORNELL ST.
HEMET, CA 92544
PEARSE, SHARYL
26661 CORNELL ST.
HEMET, CA 92544
PROFESSIONAL
MORTGAGE & REAL
ESTATE
41705 ELM ST., STE. 401
MURRIETA, CA 92562
HARLOW, CHRISTINE
41705 ELM ST., STE. 401
MURRIETA, CA 92562
ROUTE 66 AUTO SALES
56595 HWY 371
ANZA, CA 92539
DEL ANGEL, JULIO
CESAR
1574 JAMESON CT.
RIVERSIDE, CA 92507
C&B INSTALLATIONS
39415 ARDENWOOD WAY
STE. 354
LAKE ELSINORE CA 92532
MCCARTHY, JOHN
PATRICK
39415 ARDENWOOD WAY
STE. 354
LAKE ELSINORE, CA 92532
EA CONSTRUCTION
8367 ROSEMARY DR.
RIVERSIDE, CA 92508
ANDERSON, ERIK NEIL
8367 ROSEMARY DR.
RIVERSIDE, CA 92508
GREEN’S ENTERPRISES
478 MEMPHIS CRT.
HEMET, CA 92545
NEWBERRY, BERLY
RIMANDIMAN
478 MEMPHIS CIR.
HEMET, CA 92545
ARC INDUSTRIES
49741 BONITA AVE.
CABAZON, CA 92230
HENDERSON, JAMES
ADAM
49741 BONITA AVE.
CABAZON, CA 92230
SF CREATIVE GROUP,
LLC
7911 ARLINGTON AVE.
APT. 343
RIVERSIDE, CA 92503
SFC GROUP, LLC
7911 ARLINGTON AVE.
APT. 343
RIVERSIDE, CA 92503
SMALLWOOD, STEPHEN,
MARK
976 MARCY WAY
SAN JACINTO, CA 92582
BRIGHT N SHINEY
WINDOWS
27535 PINYON ST.
MURRIETA, CA 92562
AUGUSTO, CESAR
CHAVEZ
27535 PINYON ST.
MURRIETA, CA 92562
ASK THE MUSE
17216 FIRST LIGHT LN.
RIVERSIDE, CA 92503
YEAGER PROPERTY
MANAGEMENT
6056 MALACHITE AVE.
ALTA LOMA, CA 91737
YGS SERVICES
16162 MEDLAR LN. 
CHINO HILLS, CA 91709
YOUR CHARITY GOLF
GROUP
14634 CROSSING TRAIL
VICTORVILLE, CA 92394
1ST CLASS INSPECTIONS
5595 VALINDA AVE. 
ALTA LOMA, CA 91737
A & B HITCHES AND 
MUFFLERS
9218 “C” AVE. 
HESPERIA, CA 92345-1757
AFFORDABLE 
AFFECTION
8649 HAMILTON ST. 
ALTA LOMA, CA 91701
AKUFUNCTURE
11847 PROCLAMATION DR.
RANCHO CUCAMONGA,
CA 91730
ALSTON 
TRANSPORTATION
3498 N. LUGO AVE. 
SAN BERNARDINO, CA
92404
AUREUS IT
8673 19TH ST. 
ALTA LOMA, CA 91701
B & B CONSTRUCTION
22648 FLAMINGO ST.
GRAND TERRACE, CA
92313
BIG BEAR GETAWAY
GUIDE
347 W. NORTH SHORE DR.
BIG BEAR CITY, CA 92314
CHECK CASHING 
NETWORK
485 E. FOOTHILL BLVD.
STE. A
UPLAND, CA 91786
COCOCUP CAFE
373 E FOOTHILL BLVD.
STE. F 
UPLAND, CA 91786
COMMUNITY COUPON
MAGAZINE
911 SUNSET HILLS LN.
REDLANDS, CA 92373
CORNWELL TOOLS
1923 N. ARROWHEAD AVE.
RIALTO, CA 92376
D & L BOOKKEEPING
TAXES AND MORE
2444 BLAKE ST. 
MUSCOY, CA 92407
EAST HIGHLAND DENTAL
OFFICE,DHAVAL SHAH
DDS INC.
28942 GREENSPOT RD.
HIGHLAND, CA 92346
FOXANNEMEDIA.COM
347 W. NORTH SHORE DR.
BIG BEAR CITY, CA 92314
GREEN CUT
11176 SPARROW RD. 
OAK HILLS, CA 92344
HEALTHPLUS IMAGING
8891 CENTRAL AVE.
STE. C 
MONTCLAIR, CA 91763
J & L SERVICES
7865 CUNNINGHAM ST.
HIGHLAND, CA 92346
KENT HEAVY MACHINE
TOOL NORTH AMERICA
14822 CENTRAL AVE.
CHINO, CA 91710
KRYLER 
TRANSPORTATION
870 EAST 25TH ST.
UPLAND, CA 91784
LA CLOTHING
12223 HIGHLAND AVE. 
STE. 106-348 
RANCHO CUCAMONGA,
CA 91739
LANCEPOWER SPORTS
5200 ONTARIO MILLS
PARKWAY
STE. 100 
ONTARIO, CA 91764
LIVE SCAN DIRECT
1310 WEST CLARK ST.
UPLAND, CA 91784
M&M ENGINEERING
SOLUTIONS
5047 STONE RIDGE DR.
CHINO HILLS, CA 91709
MC NAILS
16981 FOOTHILL BLVD.
STE. J 
FONTANA, CA 92335
MODERN REAL ESTATE
SERVICES
11250 CORSICA CT. 
RANCHO CUCAMONGA,
CA 91730
MTS SERVICES
1530 W. ASTER ST. 
UPLAND, CA 91786
NELSON INVESTMENT
ENTERPRISES
6051 FALLING TREE LN.
RANCHO CUCAMONGA,
CA 91737
R M R EQUIPMENT SALES
11953 WALNUT ST. 
BLOOMINGTON, CA 92316
REDLANDS COUPON
MAGAZINE
911 SUNSET HILLS LN.
REDLANDS, CA 92373
REPO TRUCKS
166 E VIRGINIA ST. 
RIALTO, CA 92376
SO CAL SECURITY
7231 BOULDER AVE. 
STE. 297 
HIGHLAND, CA 92346
SOUTHLAND SHREDDING
10924 SUTTER CT. 
RANCHO CUCAMONGA,
CA 91701
STYLE LITE FASHIONS
2782 SALEM CT. 
SAN BERNARDINO, CA
92408
SUBARU OF ONTARIO
1195 AUTO CENTER DR.
ONTARIO, CA 91761
TARDIF CONSTRUCTION
MANAGEMENT INC.
11369 LOW CHAPARELL DR.
VICTORVILLE, CA 92392
THRIFTY OF ONTARIO
1195 AUTO CENTER DR.
ONTARIO, CA 91761
THUG THIZZLE 
URBANWEAR
14252 SAINT ANDREWS DR.
STE. 5 
VICTORVILLE, CA 92395
TONY’S LANDSCAPE
2449 SAN ANTONIO 
CRESCENT EAST
UPLAND, CA 91784
TRAINOR BOOKKEEPING
SERVICES
10010 REDWOOD AVE.
FONTANA, CA 92335
VIGILANT HOME HEALTH
SERVICES
11354 CAMPUS ST. 
LOMA LINDA, CA 92354
VILLASENOR TRUCKING
12627 ILONA ST. 
VICTORVILLE, CA 92392
WINEMILLER 
PHOTOGRAPHY
1513 CREEKSIDE DR. 
SAN BERNARDINO, CA
92407
YOYOSTAMPING
15909 WEST PRESERVE
LOOP CHINO, CA 91708
CLOTHING 4 ALL
1238 G ST.
STE. 4
ONTARIO, CA 91764
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BLACK DRAGON 
TECHNOLOGIES, INC.
17216 FIRST LIGHT LANE
RIVERSIDE, CA 92503
LIVE THE DREAM
17216 FIRST LIGHT LN.
RIVERSIDE, CA 92503
CLASSICALPI-
ANOLESSONS.COM
27805 STATE HIGHWAY 74
PERRIS, CA 92570
MARTIN, EVA, MARIA
27805 STATE HIGHWAY 74
PERRIS, CA 92570
D & B EMBROIDERY PLUS
4936 MEADOW WAY
BANNING, CA 92220
REYNOLDS, DOREEN JO
4936 MEADOW WAY
BANNING, CA 92220
REYNOLDS, ROBERT
ALLEN
4936 MEADOW WAY
BANNING, CA 92220
TALK 2 ME T’S
13400 ELSWORTH ST. 
APT. 408
MORENO VALLEY, CA
92556
FUNCHES, WILLIAM
ANDREW
13400 ELSWORTH ST.
APT. 408
MORENO VALLEY, CA
92556
HAMILTON, BRANDI 
MILLICENT
13400 ELSWORTH ST. 
APT. 408
MORENO VALLEY, CA
92556
STILES AND SONS
12880 LASSELLE ST.
MORENO VALLEY, CA
92553
STILES, KAREN MARIE
12880 LASSELLE ST.
MORENO VALLEY, CA
92553
BY DESIGN 
INTERNATIONAL
11450 CAMPBELL AVE.
RIVERSIDE, CA 92505
THOMAS, JR., HENOCH
11450 CAMPBELL AVE.
RIVERSIDE, CA 92505
BENEFIT TECHNOLOGIES
INTERNATIONAL
27639 VIA REAL
SUN CITY, CA 92585
PROUTY, MARILYNN
DIANE
27639 VIA REAL
SUN CITY, CA 92585
PROUTY, WILLIAM 
HARLAN
27639 VIA REAL
SUN CITY, CA 92585
GLOBAL ECONOMIC &
WORKFORCE 
DEVELOPMENT
COALITION
27639 VIA REAL
SUN CITY, CA 92585
PROUTY, MARILYNN
DIANE
27639 VIA REAL
SUN CITY, CA 92585
PROUTY, WILLIAM 
HARLAN
27639 VIA REAL
SUN CITY, CA 92585
GLOBAL EDUCATION
SYSTEMS ALLIANCE
27639 VIA REAL
SUN CITY, CA 92585
GLOBAL ENERGY
SYSTEMS INDUSTRY
ALLIANCE
27639 VIA REAL
SUN CITY, CA 92585
GLOBAL HEALTHCARE
INDUSTRY ALLIANCE
27639 VIA REAL
SUN CITY, CA 92585
THOMAS, TORREY
ROOSEVELT
1448 PLAZA WAY
PERRIS, CA 92570
EMISSIONS MONITORING
COMPLIANCE 
ASSISTANCE
3322 SHERMAN AVE.
PERRIS, CA 92571
SARAF, SARITA
3322 SHERMAN AVE.
PERRIS, CA 92571
STUDIO STEEL
6750 CENTRAL AVE.
STE. C
RIVERSIDE, CA 92504
GRANDAN, MICHAEL
WAYNE
3933 ELMWOOD CT.
RIVERSIDE, CA 92506
ORGANIC SOLUTIONS OF
THE DESERT
560 S. WILLIAMS RD.
PALM SPRINGS, CA 92264
IDOHAIRLAFONTANT
72435 PARKVIEW DR.
PALM DESERT, CA 92260
LAFONTANT, JENNIFER
YOLANDA
72435 PARKVIEW DR.
PALM DESERT, CA 92260
LICK-E-FINGERS BBQ
54140 AVENIDA VALLEJO
LA QUINTA, CA 92253
TORTORICE, JOSEPH
JOHN
54140 AVENIDA VALLEJO
LA QUINTA, CA 92253
LICK-E-FINGERS BBQ
54140 AVENIDA VALLEJO
LA QUINTA, CA 92253
TORTORICE, LINDA
54140 AVENIDA VALLEJO
LA QUINTA, CA 92253
MODERN PC
515 N. PALM CANYON DR.
STE. 11
PALM SPRINGS, CA 92262
ONE BYTE HOLDINGS,
LLC
515 N PALM CANYON DR.
STE. 11
PALM SPRINGS, CA 92262
J. BALLOW SIGNATURE
FLORIST
78590 HWY 111
LA QUINTA, CA 92253
BALLOW, JOHN EDWARD
87 DURANGO CIR.
RANCHO MIRAGE, CA
92270
PIPER HERTNECK 
INTERIOR DESIGN
69425 AVENIDA DE LAS
MONTANAS
CATHEDRAL CITY, CA
92234
HERTNECK, NICHOLAS
PAUL
69425 AVENIDA DE LAS
MONTANAS
CATHEDRAL CITY, CA
92234
THE LORI BOWERS
GROUP
78015 MAIN ST., STE. 110
LA QUINTA, CA 92253
BOWERS, LORI KAY
52980 LATROBE LN.
LA QUINTA, CA 92253
AGUIRRE'S INCOMETAX
49-613 HARRISON ST.
STE. A-104
COACHELLA, CA 92236
AGUIRRE, AIDA
SAMPAYAN
47-423 CALLE DIAMANTE
INDIO, CA 92201
PARADISE TRAVEL
AGENCIA DE VIAJES
49613 HARRISON ST. 
STE. A104,
COACHELLA, CA 92236
JACOBO, MARIA “G”
1541 4TH ST.
COACHELLA, CA 92236
PALM SPRINGS SCOOTER
COMPANY
1353 E DEL MAR WAY
PALM SPRINGS, CA 92262
JACKMAN, PATRICK R
1353 E DEL MAR WAY
PALM SPRINGS, CA 92262
PRUDENTIAL
CALIFORNIA REALTY,
DESERT REGION
2905 E. TAHQUITZ
CANYON WAY
PALM SPRINGS, CA 92262
HLH ENTERPRISES, INC.
2905 E. TAHQUITZ
CANYON WAY
PALM SPRINGS, CA 92262
LOCATIONS REALTY
951 VILLAGE SQUARE S.
PALM SPRINGS, CA 92262
LEAO & COMPANY INC.
951 VILLAGE SQUARE S.
PALM SPRINGS, CA 92262
SANCHEZ'S GENERAL
SERVICES
85-495 VALLEY RD.
COACHELLA, CA 92236
JR SANCHEZ, ARMANDO
BOTELLO
85-495 VALLEY RD.
COACHELLA, CA 92236
SERGIO’S RV’S WASH &
WAX DETAILING
84875 CAIRO AVE.
COACHELLA, CA 92236
GUZMAN, SERGIO
84875 CAIRO AVE.
COACHELLA, CA 92236
HOUCK ASSET
VERIFICATION
40655 BARANDA CT.
PALM DESERT, CA 92260
HOUCK JR., WILLIAM
BRYAN
40655 BARANDA CT.
PALM DESERT, CA 92260
EXECUSERVE
44376 W. SUNDOWN 
CREST DR.
LA QUINTA, CA 92253
LEACHMAN, ROD ALAN
44376 W. SUNDOWN 
CREST DR.
LA QUINTA, CA 92253
J.P. TREE CARE
68-420 PELADORA RD.
CATHEDRAL CITY, CA
92235
PADILLA, JOE RICHARD
68420 PELADORA RD.
CATHEDRAL CITY, CA
92234
J.P. TREE CARE
68-420 PELADORA RD.
CATHEDRAL CITY, CA
92235
PADILLA, MARIANNE
MARTINEZ
68420 PELADORA RD.
CATHEDRAL CITY, CA
92234
VAQUERO 
DEVELOPMENT
2 CHATEAU CT.
RANCHO MIRAGE, CA
92270
VAQUERO FINANCIAL,
INC.
2 CHATEAU CT.
RANCHO MIRAGE, CA
92270
TRIPLE H TRUCKING
46670 NORFOLK CT.
INDIO CA 92201 RIVERSIDE
HERNANDEZ MEZA,
HILARIO
46670 NORFOLK CT.
INDIO, CA 92201
FLORES LANDSCAPING
46670 NORFOLK CT.
INDIO, CA 92201
DR. RISA “STYLEZ”
77564-B COUNTRY CLUB
DR., STE. 380
PALM DESERT, CA 92211
MONTEZ, MARISA CRUZ
81840 ARUS AVE.
INDIO, CA 92201
LINDSEY DOORS, INC.
81-101 INDIO BLVD.
STE. D20
INDIO, CA 92201
CABINETS BY PRECISION
WORKS, INC.
81-101 INDIO BLVD.
INDIO, CA 92201
PRECISION WORKS
81-101 INDIO BLVD.
INDIO, CA 92201
MARY’S MOBIL NOTARY
2436 GREEN CANYON CT.
RIVERSIDE, CA 92506
LOWE, MARY
2436 GREEN CANYON CT.
RIVERSIDE, CA 92506
FM ASSOCIATES
2275 BURNING TREE DR.
CORONA, CA 92882
WRIGHT, FRANK
RICHARD
2275 BURNING TREE DR.
CORONA, CA 92882
FRAGRANCE BAZAAR
22500 TOWN CIR.
STE. 5512A
MORENO VALLEY, CA
92553
DIZON, LESILLE JANE
22556 SHEFFIELD DR.
MORENO VALLEY, CA
92557
AUNT NET'S TOYS &
TREASURES
44143 E. FLORIDA AVE.
HEMET, CA 92544
THATCHER, DAVID
ALLAN
25880 JOANNE DR.
HEMET, CA 92544
REBRON ENTERPRISE
LLC
4505 ALLSTATE DR. 
STE. 202
RIVERSIDE, CA 92501
MURRIETA VALLEY
SPORTS
35820 GALENA CIR.
TEMECULA, CA 92592
STIEGELE, JOHN STEVEN
35820 GALENA CIR.
TEMECULA, CA 92592
RAM PROPERTIES BMT
1271 RAINTREE LN.
SAN JACINTO, CA 92582
BLACKBURN, MARIA
EULALIA
1271 RAINTREE LN.
SAN JACINTO, CA 92582
CORONA SITE #5676
1402 E. ONTARIO AVE.
CORONA, CA 92881
KASKAS, MOHAMMAD
IBRAHIM
5805 CRENSHAW BLVD.
LOS ANGELES, CA 90043
NOMA, WILLIAM 
KIYOAKI
27870 CANYON HILLS WAY
MURERITA, CA 92563
SUPERIOR CLEANING
2750 ALICIA PL.
HEMET, CA 92545
LEWIS, DAVID GARY
2750 ALICIA PL.
HEMET, CA 92545
BALLS - OUT
22680 CASTLE CRAJ
CANYON LAKE, CA 92587
SHIRLOCK, TIMOTHY
JAMES
22680 CASTLE CRAJ
CANYON LAKE, CA 92587
DEL REAL FOODS
11041 INLAND AVE.
MIRA LOMA, CA 91752
DEL REAL LLC
11041 INLAND AVE.
MIRA LOMA, CA 91752
R.A.D. SERVICES
5460 CREST AVE.
RIVERSIDE, CA 92503
DIAZ, RICARDO ADRIAN
5460 CREST AVE.
RIVERSIDE, CA 92503
SEEDSOWERS 
MONTESSORI
39806 CAMBRIDGE PL.
TEMECULA, CA 92591
ROTH, MINDY DAWN
39806 CAMBRIDGE PL.
TEMECULA, CA 92591
GQ TRUCKING
1360 BRENTWIID CIR.
STE. A
CORONA, CA 92882
QUARLES, GREGORY
LEON
1360 BRENTWOOD CIR.
STE. A
CORONA, CA 92882
QUARLES, YOURLANDA
1360 BRENTWOOD CIR.
STE. A
CORONA, CA 92882
N E W B U S I N E S S County of Riverside
February 2010
BUSINESS JOURNAL • PAGE 43February 2010
E X E C U T I V E  T I M E  O U T
If you have never been to the
San Luis Obispo area, pack your
bags and take the less than three
hour jaunt to this amazing,
astonishing place where it aver-
ages only 29 days of rain per
year, gorgeous scenery, sur-
rounded by fine wineries and
olive orchards in adjoining
towns and villages. Throw in a
renowned university, (Cal Poly)
that offers a first-rate
Performing Arts Center, enjoy
seasonal whale sightings, ele-
phant seals stopping by from
Alaska, joyful otter  watching
and, at nearby San Simeon, the
stunning  Hearst Castle. This all
just barely touches this place
that seems to have everything.
But the best revelation of all is
that the region is covered by the
most marvelous restaurants this
side of any continent.
No nonsense town
San Luis Obispo has always
been a no nonsense, gutsy spot
and has many little known firsts.
In 1990 they were the first
municipality in the world to ban
smoking in all public buildings
including bars and restaurants.
In 1982 an ordinance was
passed that there would be no
drive through, fast food restau-
rants in town.  In another 1982
law was a ban on the sale of
alcoholic bever-
ages at any busi-
ness selling gaso-
line.  There is a
doctor’s office on
the corner of
Santa Rosa and
Pacific Streets
which is one of
very few com-
mercial building
designed by
Frank Lloyd
Wright.  San Luis
also has a
Carnegie Library which is now
home to the San Luis Obispo
County Historical Museum. 
A foodie’s paradise
The well-traveled foodie
will become immersed in the
fine gastronomic offering of this
area.
A menu to savor
Start with Palazzo Giuseppe
in San Luis Obispo—they offer
the ultimate in Italian food and
wines.  In 1988 Giuseppe
Difronzo used his business plan
as a project for graduation from
Cal Poly to open his first restau-
rant in Pismo Beach.  His dedi-
cation to quality and authentici-
ty to his dishes bring the finest
Italian offerings that can only be
found at Giuseppe’s. Bread is
baked from scratch every day in
a wood-burning oven imported
from Italy; nutty flavored pastas
are made on the premises or
imported from Italy. Wood-fir-
ing ovens create pizzas that
can’t be matched anywhere.
Only the freshest ingredients are
used and are obvious to the
taste.  Their menu of main dish-
es is superb—the only problem
is what to order? The “Monkfish
and Rock Shrimp with Cavatelli
Pasta in Prosciutto Cream
Sauce” was a trip to another
planet. Absolutely one of the
finest gastronomic creations this
side of Shangri-La.  I have
the recipe and have been
given permission to share it
if anyone is interested.
(Request at
bounds17@concentric.net.)
The lovely ambiance, wait-
staff and service match the
food.  Don’t miss this one!
Palazzo Giuseppe’s
1010 Court Street 
San Luis Obispo, CA
(805) 541-9922
Fresh and interesting
Marisol Restaurant at The
Cliffs Resort at Pismo Beach
offers fine oceanfront dining.
Marisol translates to, “The Sun
and the Sea” and the flavors of
the food merge to the transla-
tion. The menu is a blending of
coastal cuisine and modern
Latin flavors created with local
fresh produce and seafood fresh
off the boats of the local fisher-
men. The “Port San Luis
Halibut,” (was caught by
Captain Travis Evans) served
with green rice with Rock Crab
Pepper Rouille Sauce was delec-
table and perfectly moist. That’s
the first time I have seen a menu
give billing to the fisherman that
caught the fish. A nice touch and
another must do.
Marisol at The Cliffs
2757 Shell Beach Road 
Shell Beach, CA
(805) 773-2511
These are just a smattering
of the many fine restaurants in
the area.
Where to stay
Plenty of places to stay with
fair rates and near the attractions
you might want to visit.
A cuddly place
The Apple Farm has the
ambiance of a country inn with
the luxury of a fine hotel. A very
cuddly place that has the
essence of a Victorian inn—
every room has a fireplace and
creates the atmosphere of coun-
try elegance.  They will serve
you breakfast in bed and pamper
you with all the charm and
friendliness of a fine bed and
breakfast.  Ice cream is made
from water power that is har-
nessed by a reproduced 19th
Century gristmill with a 14-foot
waterwheel. Here is one of
many unique experiences at the
Apple Farm.
San Luis Obispo
Camelot With a California Edge
By Camille Bounds
Travel Editor
Millhouse at The Apple Farm
continued on page 32

